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CAMEROX  BUILDS  VACUUM 
CLOSING  MACHIIVES  FOR  BOTH 
ROUAD  AAD  SQUARE  CAAS 

Resourceful  Canners  are  improving  their  pro¬ 
ducts  and  reducing  costs  through  vacuum 
canning. 

The  machine  shown  above,  the  No.  158 
Vacuum  Closing  Machine  for  round  cans,  has 
a  pre-clinching  device,  for  sealing  liquid  pro¬ 
ducts  without  spill. 

Makers! 


CAN  MACHINERY  CO. 

740  NORTH  ASHLAND  AVENUE 
CHICAGO  ILLINOIS 
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Th  ere  is  hardly  a  product 


that  hasn’t  been  made  better  or 


more  salable  as  a  result  of  scien¬ 


tific  research.  In  the  canning  in¬ 


dustry  alone,  Continental  has  been 
responsible  for  many  develop¬ 
ments  which  have  provided  the 
opportunity  for  greater  expansion 
and  profit. 


Backing  up  its  representatives  in 
Indiana,  the  CONTINENTAL  CAN 
COMPANY  offers  canners  every 
facility  for  greater  service. 


Mr.  P.  L.  Brachle 
Indiana  Sales  Representative 


Mr.  E.  S.  Linville 
Indiana  Sales  Representative 


OFFICES  IN!  NEW  YORK  .  CHICAGO  •  SAN  FRANCISCO  .  MONTREAL  .  TORONTO  •  HAVANA  .  AND  ALL  PRINCIPAL  CITIES 


July  31,  1939 


5 


TIJP  TAKIKIIKir^  TPAHF  the  business  and  market  journal 

I  riQ  I  OF  THE  CANNED  FOODS  INDUSTRY 

Published  Every  Monday  Since  1878  •  ARTHUR  I.  JUDGE,  Editor  •  VOLUME  61 ,  NUMBER  52 

EDITORIALS 


CUT  IT  OUT — This  Wage  and  Hour  Law  discus¬ 
sion,  and  particularly  the  Area  of  Production 
feature,  are  so  filled  with  dynamite  that  we  said 
to  ourselves,  “in  the  editorial  cut-it-out,  keep  away 
from  it,”  but  here  we  are  again.  In  our  write-up  of 
the  Tri-State  meeting  last  week,  in  attempting  to  award 
to  the  Messrs.  Torsch  well-earned  credit  for  good  work, 
we  said  that  C.  B.  Torsch  (and  it  was  not  he  at  all,  as 
he  was  not  present,  but  it  was  Mr.  F.  A.)  was  “there 
enlisting  support  for  HIS  effort  to  obtain  an  injunc¬ 
tion,”  etc.  He  wants  no  one  to  think  that  it  is  his 
effort;  he  is  a  very  active  member  of  the  Committee 
that  is  working  for  every  canner  in  the  Tri-States,  and 
in  every  other  section  of  the  country,  as  you  can  see 
on  a  moment’s  consideration.  The  Torsches  have 
always  been  hard  and  earnest  workers  for  the  canned 
foods  industry,  and  there  is  nothing  small  or  personal 
in  any  efforts  they  have  ever  made  in  the  past  genera¬ 
tion  and  more.  But  that  is  how  “touchy”  this 
question  is. 

The  injustices  are  so  manifest  in  any  sort  of  Area 
of  Production  clause  that  everyone,  whether  in  Con¬ 
gress  or  in  the  courts  or  in  business,  is  utterly  disgusted 
with  its  presence  in  the  Wage  and  Hour  law,  or  any 
law.  Then  why  waste  all  this  time  in  conferences, 
meetings  and  wranglings  to  try  to  get  it  to  fit  smoothly 
to  each  different  industry  or  undertaking?  Consolidate 
this  universal  objection  to  this  clause  and  go  direct  to 
Congress  and  demand  an  amendment  cutting  it  out  of 
the  law.  The  men  who  passed  that  law  know  that  it 
cannot  be  worked  fairly,  in  a  thoroughly  democratic 
manner,  and  they  are  ashamed  of  its  presence  in  the 
law,  and  the  way  in  which  it  got  there.  They  ought 
to  have  enough  self-respect  to  undo  the  crazy  clause, 
and  let  the  law  move  on  smoothly. 

Even  the  removal  of  the  limitation  of  not  over  7 
employes  does  not  make  full  correction.  True  it  allows 
more  canners  to  come  within  the  area  and  by  that 
means  be  excepted  from  the  provisions  of  the  law, 
but  that  only  makes  the  tangle  worse.  In  a  definite 
instance:  a  product,  staple  among  vegetables,  but  not 
of  a  great  volume  though  widely  used  and  appreciated 
by  consumers,  is  largely  produced  in  only  a  very  few 
sections  of  the  country.  In  one  of  these  sections,  there 
are  eight  canners  of  this  product.  Four  of  them  would 
get  the  exception,  and  the  other  four  would  have  to 
stand  the  full  weight  of  the  law. 


The  American  people  are  not  going  to  put  up  with 
this  sort  of  favoritism,  and  we  believe  that  any  court 
would  throw  it  out  as  unfair.  It  is  going  to  be  hard 
enough  to  enforce  the  law  under  the  best  of  conditions ; 
then  why  don’t  all  hands  join  in  to  remove  the  log¬ 
jams,  and  apply  the  Wage  and  Hour  law  impartially  in 
all  sections,  for  all  classes  and  no  exceptions.  Then 
we  would  have  uniformity,  and  no  favors. 

A  SMART  NATION — We  read  the  following  with 
interest,  as  you  will: 

“MORE  MARYLAND  FARMERS  EAGER  TO  LEARN 
AND  USE  MODERN  FARMING  METHODS 

Washington,  D.  C. — The  appetite  of  Maryland  farmers  for 
the  most  modern  of  scientific  farming  methods  has  been  whetted 
rather  than  dulled  by  ten  years  of  stirring  change  in  the  agri¬ 
cultural  scene.  This  is  revealed  today  by  the  results  of  personal 
interviews  with  over  32,000  farmers  throughout  the  Nation. 
The  National  Fertilizer  Association,  which  conducted  the 
Nation-wide  survey,  discloses  that  52  per  cent  of  Maryland 
farmers  attended  meetings  and  demonstrations  conducted  by 
county  agents.  A  gain  of  8  per  cent  is  shown  over  the  number 
who  reported  attending  meetings,  in  a  similar  survey  made  by 
the  Association  ten  years  ago. 

Trips  to  the  Maryland  Experiment  Station  and  its  farms  and 
fields  in  quest  of  better  farming  information  were  made  by 
more  than  27  per  cent  of  the  farmers,  a  figure  which  shows  an 
increase  of  9  per  cent  over  the  number  who  visited  the  Experi¬ 
ment  Station  a  decade  ago. 

That  these  visits  to  demonstrations  paid  a  cash  return  is 
testified  to  by  the  fact  that  94  per  cent  of  those  attending  meet¬ 
ings  reported  that  they  had  received  information  of  practical 
value  from  them.  That  farmers  use  the  up-to-date  methods  that 
they  learn  at  these  meetings  is  indicated  by  the  fact  that  96  per 
cent  reported  that  they  use  fertilizer  of  some  kind  on  their  fields. 

Newspapers,  magazines,  and  reliable  sources  of  farm  informa¬ 
tion,  both  public  and  private,  are  given  a  large  measure  of  credit 
for  dramatizing  and  presenting  to  the  farmer  the  idea  that 
better  farming  pays.  The  State  Extension  Service  encourages 
interest  in  modern  methods  and  is  equipped  to  teach  all  comers 
the  best  farming  practices  available.” 

We  can  say  the  same  thing  about  the  canners,  and 
maybe  a  little  more.  They  are  now  studying  their 
industry,  in  all  its  phases,  as  never  before,  and  the 
first  out-cropping  is  the  complaint  that  the  information 
furnished  by  their  newspapers,  etc.,  is  not  definite 
enough.  A  good  trade  journal  is  a  direct  assistant  to 
the  industry  it  serves,  but  it  cannot  formulate  a  com¬ 
plete  working  plan  for  every  member  of  its  industry. 
It  can  and  does  assemble  the  needed  data,  and  in  in¬ 
stances  interprets  the  meaning,  but  the  individual  must 
apply  his  experience  and  common  sense — formulate  his 
own  definite  plans,  and  not  expect  to  lean  on  someone 
else.  As  we  said  when  first  issuing  “A  Complete 
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Course  in  Canning”  (1903,  revised  6  times  since) — a 
revolutionary  move  for  the  time  and  the  subject,  as 
now  all  realize — “Considerable  common  sense  must  be 
mixed  with  all  formula.” 

Take  the  recent  meeting  at  Massachusetts  Tech. 
They  have  banded  themselves  into  an  Association  of 
Food  Technologists!  With  requirements  that  none  can 
belong  unless  he  has  served  at  least  three  years  as  a 
food  technologist. 

Forty  years  ago  “food  technologist”  was  an  uncoined 
word;  was  no  part  of  the  American  language,  and  we 
do  not  know  but  what  we  had  a  part  in  its  coinage, 
along  with  Dr.  Duckwall,  and  “Bacteriology”,  the  first 
scientific  work  on  foods  and  their  spoilage.  That  is 
how  fast  has  come  on  this  study  of  foods,  and  so  far  as 
the  canning  of  foods  is  concerned,  canners  have  been 
kept  abreast  of  the  progress  year  in  and  year  out.  We 
are  getting  to  be  a  very  smart  nation,  and  more  power 
to  you.  Why,  even  the  daily  papers  have  discovered 
Appert  and  the  great  work  he  did  in  giving  to  the  world 
the  art  of  canning.  It  all  helps,  and  from  now  on  you 
may  expect  to  see  the  consumption  of  these  products 
increase  with  leaps  and  bounds.  The  better  they  know 
them  the  more  they  will  use  them.  And  the  harder  it 
will  be  for  any  other  form  of  food  preservation  to  com¬ 
pete  with  the  canned. 

ARE  YOU  COMIN’  OUT?— That  might  well  be  the 
theme  song  of  the  canners  this  season — for  the  in¬ 
dustry  is  coming  out  of  the  doldrums  it  has  been 
wallowing  in  for  the  past  two  years.  With  whole  sec¬ 
tions  of  our  country  burning  up  under  heat  and 
drought ;  with  others  suffering  from  too  much  rain  and 
flood  and  cold,  and  with  crops  drastically  curtailed  in 
acreage,  and  with  no  sensible  expectation  of  record 
yields  in  ’39  as  we  had  in  ’38,  canned  foods  surpluses 
are  working  down  to  the  disappearing  stage,  and  new 
packs  will  be  such  as  to  force  better,  and  it  is  to  be 
hoped,  profit  paying  prices.  It  is  a  pity  Dame  Nature 
had  to  have  a  hand  in  this  readjustment,  but  it  is 
welcomed. 

*  *  * 

The  index — This  week  we  give  you  the  Index  to 
Volume  No.  61.  If  you  have  filed  and  kept  the 
weekly  issues,  this  Index  will  serve  to  quickly  refer 
you  to  any  article  you  may  wish,  in  this  virtual  library 
on  canning.  Look  at  the  extent  of  this  Index  and  you 
get  some  idea  of  the  amount  of  material  furnished 
during  the  year.  Even  though  you  may  have  read 
each  weekly  issue  as  it  arrived,  you  will  be  surprised 
at  this  total. 

We  wish  we  could  make  the  supply  men  look  care¬ 
fully  at  this.  It  tells  its  own  story,  and  in  words  that 
have  more  meaning  than  modesty  permits  us  to  use. 
We  cannot  blame  a  busy  machinery  or  supply  man  for 
not  reading  each  issue  of  this  paper,  but  when  he  sees 
the  array  here  displayed,  he  will  understand  why  “the 
reading  possibility”  of  this  entire  industry  constitutes 
our  subscription  list.  The  realization  of  that  truth  can 
make  him  money.  It  is  a  signboard  that  only  the 
blind  could  miss. 


WORLD  CANNED  FRUIT  CONSUMPTION  ON 
THE  UP  GRADE 

I  ARGER  packs  and  a  greater  world  consumption  of 
I  canned  fruits  have  been  the  major  trends  in  this 
industry  during  the  past  decade,  according  to 
C.  Roy  Mundee,  Chief  of  the  U.  S.  A.  Commerce  De¬ 
partment’s  Foodstuffs  Division. 

These  and  other  significant  factors  affecting  world 
production  and  international  trade  in  canned  fruits  are 
analyzed  in  a  forthcoming  publication  “Fruit  Canners 
of  the  World,”  by  C.  E.  Birgfeld,  Assistant  Chief, 
Foodstuffs  Division. 

This  is  the  first  survey  on  world  canned  fruit  produc¬ 
tion  to  be  made  and  published  by  the  Department  of 
Commerce.  American  exporters  will  find  this  bulletin 
a  valuable  guide  to  past  production  trends  in  countries 
competing  with  them  for  world  markets,  and  an  in¬ 
dicator  of  what  may  be  expected  in  the  future. 

The  industry  in  the  United  States  has  a  vital  stake 
in  world  markets,  with  one-seventh  of  its  pack  selling 
to  foreign  consumers.  United  States  exports  of  canned 
fruits  in  1938  of  7,800,000  cases  constituted  an  all  time 
record. 

“Bigger  and  Better  Canned  Fruit  Packs,”  seems  to 
be  the  slogan  of  the  fruit  canning  industries  outside 
of  the  United  States.  A  five-year  expansion  program 
is  under  way  in  Taiwan  on  pineapples.  The  Japanese 
pack  of  mandarin  oranges  is  increasing  rapidly,  British 
Malaya  has  adopted  regulations  to  improve  quality  in 
its  pineapple  packs,  and  bearing  acreage  of  apricots, 
peaches,  pears,  and  pineapples  for  canning  in  Australia 
is  expanding. 

International  trade  in  canned  fruits  has  increased 
by  50  per  cent  in  the  past  eight  years,  largely  as  a 
result  of  the  entrance  of  Canada  and  Japan  into  the 
canned  fruit  markets  of  the  world.  Exports  from  each 
of  these  two  countries  were  negligible  in  1931.  In 
addition,  canned  fruit  shipments  from  Australia 
doubled  between  1931  and  1938,  and  shipments  from 
the  Philippine  Islands,  although  at  lower  levels,  in¬ 
creased  five-fold.  The  United  States  also  increased  its 
exports  of  canned  fruits  during  this  eight-year  term, 
recording  an  average  gain  of  about  800,000  cases  for 
the  1935-38  period  as  compared  with  1931-34. 

Sales  copies  of  “Fruit  Canners  of  the  World”  will  be 
available  in  about  six  weeks.  Those  interested  in 
being  notified  of  the  availability  of  this  publication, 
when  released,  are  invited  to  so  inform  the  Foodstuffs 
Division,  Bureau  of  Foreign  and  Domestic  Commerce. 

THOMAS  LESLIE  DEAD 

Thomas  Leslie,  Secretary-Treasurer  of  the  Rocky  Mountain 
Packing  Corporation,  Salt  Lake  City,  Utah,  President  of  the 
Utah  Canners  Association  in  1928  and  an  active  member  of 
the  N.  C.  A.,  died  recently  at  Azusa,  California,  where  he  had 
gone  in  an  effort  to  regain  his  health.  \ 

F.  B.  CHILDS  DEAD  'i 

Frederick  B.  Childs,  Executive  Vice-President  of  Libby,  Mc¬ 
Neill  &  Libby,  Chicago,  died  at  Sturgis,  Michigan,  on  July  18th, 
as  a  result  of  a  heart  attack  suffered  about  a  week  before  his 
death  at  his  summer  home  on  Klinger  Lake  near  Sturgis.  Mr. 
Childs  was  only  46  years  old  and  was  well  known  to  the  industry, 
being  active  in  National  Canners  Association  affairs  and  serving 
as  Chairman  of  the  Home  Economics  Committee  in  1937,  and 
also  as  a  member  of  the  Canning  Industry’s  Code  Authority.  He 
is  survived  by  Mrs.  Childs,  two  sons  and  two  daughters. 
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Definition  and  Standard  of  Identity  for 

TOMATO  PUREE  -  TOMATO  PASTE 

Promulsated  July  14th,  1939 — Effective  January  1st,  1940. 


ORDER  OF  THE  SECRETARY  PROMULGATING  A  REGULATION  FIXING 

AND  ESTABLISHING  A  REASONABLE  DEFINITION  AND  STANDARD 

OF  IDENTITY  FOR  THE  FOOD  KNOWN  UNDER  ITS  COMMON  OR 

USUAL  NAME  AS  TOMATO  PUREE 

Pursuant  to,  and  under  and  by  virtue  of,  the  authority  and 
direction  of  the  Federal  Food,  Drug,  and  Cosmetic  Act  (Sec. 
701,  52  Stat.  1055;  21  U.S.C.  371  (e) ;  Sec  401,  52  Stat.  1046; 
21  U.S.C.  341),  and  based  upon  substantial  evidence  of  record  at 
the  hearing  in  the  above-entitled  matter,  detailed  findings  of 
fact  are  made,  as  follows: 

Findings  of  Fact  far  Definition  and  Standard  of  Identity 
for  Tomato  Puree 

1 

The  term  “Tomato  Puree”  and  the  term  “Tomato  Pulp”  are 
synonymous  names  for  the  same  food. 

2 

Tomatoes  used  in  the  manufactui'e  of  tomato  puree,  tomato 
pulp,  are  mature  tomatoes  of  red  or  reddish  varieties. 

3 

The  raw  materials  used  are: 

(1)  Whole  tomatoes; 

(2)  Residual  tomato  material  from  preparation  for  canning, 
consisting  of  pieces,  cores,  peelings,  liquid,  in  whole  or  in  part; 

(3)  Residual  tomato  material  from  partial  extraction  of  juice; 

(4)  Tomato  puree,  tomato  pulp,  is  made  from  any  one  of  the 
above  sources  of  raw  material,  or  any  combination  thereof. 

4 

When  tomato  puree,  tomato  pulp,  is  manufactured  in  whole 
or  in  part  from  residual  tomato  material  from  preparation  for 
canning  or  from  partial  extraction  of  juice,  the  label  shall 
declare  the  raw-material  ingredients  used. 

5 

Tomato  puree,  tomato  pulp,  is  manufactured  by  crushing  and 
straining  whole  tomatoes  or  residual  tomato  material  from 
preparation  for  canning  or  from  partial  extraction  of  juice,  so 
as  to  remove  seeds,  skins,  cores,  and  other  coarse  or  hard 
substances,  concentrating  to  a  definite  point,  and  packing  so  as 
to  prevent  spoilage. 

6 

Tomato  puree,  tomato  pulp,  is  a  concentrated  product. 

7 

(1)  When  total  solids  are  to  be  determined  for  the  purpose 
of  the  standard  or  for  any  legal  purpose,  a  method  employed  is 
the  method  set  forth  by  the  “Official  and  Tentative  Methods  of 
Analysis  of  the  Association  of  Official  Agricultural  Chemists,” 
4th  Edition,  1935,  page  499,  Section  16,  “Total  Solids — 
Tentative.” 

(2)  When  salt-free  solids  are  to  be  determined,  sodium 
chloride  may  be  determined  by  the  method  prescribed  on  page 
500  of  the  book  referred  to  in  (1)  above,  under  Section  22, 
“Sodium  Chloride — Official.”  The  amount  of  sodium  chloride 
found  is  subtracted  from  the  total  solids  found.  The  difference 
is  considered  to  be  the  salt-free  tomato  solids  of  the  product. 

8 

Salt  frequently  is  used  as  a  seasoning  ingredient  in  tomato 
puree,  tomato  pulp. 

9 

The  concentration  of  tomato  puree,  tomato  pulp  is  such  that 
the  salt-free  tomato  solids  content  is  not  less  than  8.37  per  cent 
but  less  than  25.00  per  cent. 


Other  findings  suggested  by  the  Presiding  Officer  are  not 
found  because  they  relate  either  to  standards  of  quality  or  to 
matters  governed  by  section  402  of  the  act.  [cf.  Sec.  10.000  (c). 
General  Rules  and  Regulations  Promulgated  1939] 

TOMATO  PUREE— STANDARD  OF  IDENTITY 
Based  upon  the  foregoing  findings  of  fact,  a  conclusion  in 
the  form  of  a  regulation  which  will  promote  honesty  and  fair 
dealing  in  the  interest  of  consumers  is  hereby  made  and  pro¬ 
mulgated,  as  follows: 

REGULATION  UNDER  THE  FEDERAL  FOOD,  DRUG.  AND  COSMETIC 
ACT  FOR  FIXING  AND  ESTABLISHING  A  REASONABLE  DEFINITION 
AND  STANDARD  OF  IDENTITY  FOR  THE  FOOD  KNOWN  UNDER 
ITE  COMMON  OR  USUAL  NAME  AS  TOMATO  PUREE 

§  53.020  Tomato  puree,  tomato  pulp — Identity;  labeling  of 
optional  ingredients,  (a)  Tomato  puree,  tomato  pulp,  is  the 
food  prepared  from  one  or  any  combination  of  two  or  all  of 
the  following  optional  ingredients: 

(1)  The  liquid  obtained  from  mature  tomatoes  of  red  or 
reddish  varieties. 

(2)  The  liquid  obtained  from  the  residue  from  preparing  such 
tomatoes  for  canning,  consisting  of  peelings  and  cores  with  or 
without  such  tomatoes  or  pieces  thereof. 

(3)  The  liquid  obtained  from  the  residue  from  partial  extrac¬ 
tion  of  juice  from  such  tomatoes.  Such  liquid  is  obtained  by 
so  straining  such  tomatoes  or  residue,  with  or  without  heating, 
as  to  exclude  skins,  seeds,  and  other  coarse  or  hard  substances. 
It  is  concentrated,  and  may  be  seasoned  with  salt.  When  sealed 
in  a  container  it  is  so  processed  by  heat,  before  or  after  sealing, 
as  to  prevent  spoilage.  It  contains  not  less  than  8.37  per  cent, 
but  less  than  25.00  per  cent,  of  salt-free  tomato  solids,  as 
determined  by  the  following  method: 

Determine  total  solids  by  the  method  prescribed  on  page  499 
under  “Total  Solids — Tentative”,  and  sodium  chloride  by  the 
method  prescribed  on  page  500  under  “Sodium  Chloride — 
Official”,  of  “Official  and  Tentative  Methods  of  Analysis  of  the 
Association  of  Official  Agricultural  Chemists,”  Fourth  Edition, 
1935.  Subtract  the  per  cent  of  sodium  chloride  found  from  the 
per  cent  of  total  solids  found;  the  difference  shall  be  considered 
to  be  the  per  cent  of  salt-free  tomato  solids. 

(b)  When  optional  ingredient  (2)  is  present,  in  whole  or  in 

part,  the  label  shall  bear  the  statement  “Made  from  - ” 

(or  “Made  in  Part  From - ”,  as  the  case  may  be)  “Residual 

Tomato  Material  from  Canning.”  When  optional  ingredient  (3) 
is  present,  in  whole  or  in  part,  the  label  shall  bear  the  statement 

“Made  From  - ”  (or  “Made  in  Part  From  - ”,  as  the 

case  may  be)  “Residual  Tomato  Material  from  Partial  Extrac¬ 
tion  of  Juice.”  If  both  such  ingredients  are  present,  such  state¬ 
ments  may  be  combined  in  the  statement  “Made  From  - ” 

(or  “Made  in  Part  From - ”,  as  the  case  may  be)  “Residual 

Tomato  Material  from  Canning  and  from  Partial  Extraction  of 
Juice.”  Wherever  the  name  “Tomato  Puree”  or  “Tomato  Pulp” 
appears  on  the  label  so  conspicuously  as  to  be  easily  seen  under 
customary  conditions  of  purchase,  the  statement  or  statements 
herein  specified  showing  the  optional  ingredients  present  shall 
immediately  and  conspicuously  precede  or  follow  such  name, 
without  intervening  written,  printed,  or  graphic  matter. 

It  is  ordered  that  the  regulation  hereby  prescribed  and  pro¬ 
mulgated  shall  become  effective  on  January  1,  1940. 

Issued  this  14th  day  of  July  1939. 

(Seal)  Harry  L.  Brown, 

Acting  Secretary  of  Agriculture. 
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ORDtR  OF  THE  SECRETARY  PROMULGATING  A  REGULATION  FIXING 

AND  ESTABLISHING  A  REASONABLE  DEFINITION  AND  STANDARD 

OF  IDENTITY  FOR  THE  FOOD  KNOWN  UNDER  ITS  COMMON  OR 

USUAL  NAME  AS  TOMATO  PASTE 

Pursuant  to,  and  under  and  by  virtue  of,  the  authority  and 
direction  of  the  Federal  Food,  Drug,  and  Cosmetic  Act  (Sec. 
701,  52  Stat.  1055;  21  U.S.C.  371  (e)  ;  Sec.  401,  52  Stat.  1046; 
21  U.S.C.  341),  and  based  upon  substantial  evidence  of  record 
at  the  hearing  in  the  above-entitled  matter,  detailed  findings 
of  fact  are  made,  as  follows: 

Findings  of  Fact  for  Definition  and  Standard  of  Identity 
for  Tomato  Paste 

1 

Tomatoes  used  in  the  manufacture  of  tomato  paste  are  mature 
tomatoes  of  red  or  reddish  varieties. 

2 

The  raw  materials  used  are: 

( 1 )  Whole  tomatoes ; 

(2)  Residual  tomato  material  from  preparation  for  canning, 
consisting  of  pieces,  cores,  peelings,  liquid,  in  whole  or  in  part; 

(3)  Residual  tomato  material  from  pai'tial  extraction  of  juice; 

(4)  Tomato  paste  is  made  from  any  one  of  the  above  sources 
of  raw  material,  or  any  combination  thereof. 

3 

When  tomato  paste  is  manufactured  in  whole  or  in  part  from 
residual  tomato  material  from  preparation  for  canning  or  from 
partial  extraction  of  juice,  the  label  shall  declare  the  raw- 
material  ingredients,  used. 

4 

Tomato  paste  is  manufactured  by  crushing  and  straining 
whole  tomatoes  or  residual  tomato  material  from  preparation 
for  canning  or  from  partial  extraction  of  juice,  so  as  to  remove 
seeds,  skins,  cores,  and  other  coarse  or  hard  substances,  con¬ 
centrating  to  a  definite  point,  and  packing  so  as  to  prevent 
spoilage. 

5 

(1)  When  total  solids  are  to  be  determined  for  the  purpose  of 
the  standard  or  for  any  legal  purposes,  a  method  employed  is 
the  method  set  forth  by  the  “Official  and  Tentative  Methods  of 
Analysis  of  the  Association  of  Official  Agricultural  Chemists,” 
Fourth  Edition,  1935,  page  499,  Section  16,  “Total  Solids — 
Tentative.” 

(2)  When  salt-free  solids  are  to  be  determined,  a  method 
employed  by  which  sodium  chloride  is  found  is  the  method 
prescribed  on  page  500  of  the  book  referred  to  in  (1)  above, 
under  Section  22,  “Sodium  Chloride — Official.”  The  amount 
of  sodium  chloride  found  is  subtracted  from  the  total  solids 
found.  The  difference  is  considered  to  be  the  salt-free  tomato 
solids  of  the  product. 

6 

Sweet  basil  leaves,  oil  of  sweet  basil,  and  salt  are  sometimes 
used  in  tomato  paste. 

7 

Tomato  paste  has  a  minimum  salt-free  tomato  solids  content 
of  25.00  per  cent. 

8 

Baking  soda,  as  an  acid-neutralizing  agency,  is  sometimes 
used  in  the  manufacture  of  tomato  paste. 

Other  findings  suggested  by  the  Presiding  Officer  are  not 
found  because  they  relate  either  to  standards  of  quality  or  to 
matters  governed  by  section  402  of  the  act.  [cf.  Sec.  10.000  (c). 
General  Rules  and  Regulations  Promulgated  1939] 

TOMATO  PASTE— STANDARD  OF  IDENTITY 

Based  upon  the  foregoing  findings  of  fact,  a  conclusion  in 
the  form  of  a  regulation  which  will  promote  honesty  and  fair 
dealing  in  the  interest  of  consumers  is  hereby  made  and  pro¬ 
mulgated,  as  follows: 

REGULATION  UNDER  THE  FEDERAL  FOOD,  DRUG.  AND  COSMETIC 
ACT  FOR  FIXING  AND  ESTABLISHING  A  REASONABLE  DEFINITION 
AND  STANDARD  OF  IDENTITY  FOR  THE  FOOD  KNOWN  UNDER  ITS 
COMMON  OR  USUAL  NAME  AS  TOMATO  PASTE 

§  53.030  Tomato  paste — Identity;  labeling  of  optional  in¬ 
gredients.  (a)  Tomato  paste  is  the  food  prepared  from  one  or 
any  combination  of  two  or  all  of  the  following  optional 
ingredients : 


(1)  The  liquid  obtained  from  mature  tomatoes  of  red  or 
reddish  varieties. 

(2)  The  liquid  obtained  from  the  residue  from  preparing 
such  tomatoes  for  canning,  consisting  of  peelings  and  cores  with 
or  without  such  tomatoes  or  pieces  thereof. 

(3)  The  liquid  obtained  from  the  residue  from  partial  extrac¬ 
tion  of  juice  from  such  tomatoes.  Such  liquid  is  obtained  by  so 
straining  such  tomatoes  or  residue,  with  or  without  heating,  as 
to  exclude  skins,  seeds,  and  other  coarse  or  hard  substances. 
It  is  concentrated,  and  may  be  seasoned  with  one  or  more  of  the 
optional  ingredients: 

(4)  Salt. 

(5)  Spice. 

(6)  Flavoring. 

It  may  contain,  in  such  quantity  as  neutralizes  a  part  of  the 
tomato  acids,  the  optional  ingredient: 

(7)  Baking  soda. 

When  sealed  in  a  container  it  is  so  processed  by  heat,  before  or 
after  sealing,  as  to  prevent  spoilage.  It  contains  not  less  than 
25.00  per  cent  of  salt-free  tomato  solids,  as  determined  by  the 
following  method: 

Determine  total  solids  by  the  method  prescribed  on  page  499 
under  “Total  Solids — Tentative,”  and  sodium  chloride  by  the 
method  prescribed  on  page  500  under  “Sodium  Chloride — 
Official,”  of  “Official  and  Tentative  Methods  of  Analysis  of  the 
Association  of  Official  Agricultural  Chemists,”  Fourth  Edition, 
1935.  Subtract  the  per  cent  of  sodium  chloride  found  from  the 
per  cent  of  total  solids  found;  the  difference  shall  be  considered 
to  be  the  per  cent  of  salt-free  tomato  solids. 

(b)  When  optional  ingredient  (2)  is  present,  in  whole  or  in 

part,  the  label  shall  bear  the  statement  “Made  From  - ” 

(or  “Made  in  Part  From - ”,  as  the  case  may  be)  “Residual 

Tomato  Material  from  Canning”.  When  optional  ingredient  (3) 
is  present,  in  whole  or  in  part,  the  label  shall  bear  the  state¬ 
ment  “Made  From  - ”  (or  “Made  in  Part  From  - ”, 

as  the  case  may  be)  “Residual  Tomato  Material  from  Partial 
Extraction  of  Juice”.  If  both  such  ingredients  are  present,  such 
statements  may  be  combined  in  the  statement  “Made  From 

- ”  (or  “Made  in  Part  From  - ”,  as  the  case  may  be) 

“Residual  Tomato  Material  from  Canning  and  from  Partial 
Extraction  of  Juice”.  When  optional  ingredient  (5)  or  (6)  is 
present  the  label  shall  bear  the  statement  or  statements  “Spice 
Added”  or  “With  Added  Spice,”  “Flavoring  Added”  or  “With 
Added  Flavoring,”  as  the  case  may  be.  When  optional  ingredi¬ 
ent  (7)  is  present,  the  label  shall  bear  the  statement  “Baking 
Soda  Added.”  If  two  or  all  of  the  optional  ingredients  (5),  (6), 
and  (7)  are  present,  such  statements  may  be  combined,  as  for 
example,  “Spice,  Flavoring,  and  Baking  Soda  Added.”  In  lieu 
of  the  word  “Spice”  or  “Flavoring”  in  such  statement  or  state¬ 
ments,  the  common  or  usual  name  of  such  spice  or  flavoring  may 
be  used.  Wherever  the  name  “Tomato  Paste”  appears  on  the 
label  so  conspicuously  as  to  be  easily  seen  under  customary 
conditions  of  purchase,  the  statement  or  statements  herein  speci¬ 
fied  showing  the  optional  ingredients  present  shall  immediately 
and  conspicuously  precede  or  follow  such  name,  without  inter¬ 
vening  written,  printed,  or  graphic  matter. 

It  is  ordered  that  the  regulation  hereby  prescribed  and  pro¬ 
mulgated  shall  become  effective  on  January  1,  1940. 

Issued  this  14th  day  of  July  1939. 

(Seal)  Harry  L.  Brown, 

Acting  Secretary  of  AgriculUire. 

CALENDAR  OF  EVENTS 

SEPTEMBER  18-20,  1939 — Super  Market  Institute,  Cincinnati, 

Ohio. 

OCTOBER  30-31,  NOVEMBER  31,  1939— Associated  Grocery 

Manufacturers  of  America,  31st  Annual  Convention,  Waldorf- 

Astoria  Hotel,  New  York. 

DECEMBER  7-8,  1939 — Tri-State  Packers  Association,  Annual 

Meeting.  Place  to  be  announced. 

JANUARY  20-27,  1940 — National  Conventions,  Stevens  Hotel, 

Chicago. 
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the  TAPER  TIP  ..  . 

CORN  TRIMMER 

will  cut  away  only  the  worm  eaten  tip  of  the  ear, 
savins  much  sood  corn,  that  is  lost  in  hand  trimmins. 
The  tapered  ear  leads  the  cutter  knives  into  the  corn 
— not  into  the  cob,  eliminatins  clogsins  of  cutters  and 
resulting  in  5%  to  8%  more  cases  per  ton,  saving  its 
cost  many  times  over  while  improving  quality. 

ivould  like  to  tell  you  more. 

THE  SINCLAIR-SCOTT  CO. 

“The  Original  Grader  Hou$e” 

BALTIMORE,  MARYLAND 


Double  Grader 

The  new  CRCO  Special  Double  Grader  accur¬ 
ately  size  grades  green  and  wax  beans  after 
cutting,  thus  insuring  a  uniform  pack  which 
commands  higher  price.  Investigate  this  new 
grader — learn  how  it  will  increase  your  profits. 

Send  for  Special  Double  Grader  Bulletin  DG-1 

Chlsholm-HitiJeruo. 

NIAGARA  FALLS,  N.  Y. 

NIAGARA  FALLS,  ONT.  CHICAGO.  ILL.  SEATTLE,  WASH. 

COLUMBUS,  WIS.  JAS.  Q.  LEAVITT  &  CO.,  OGDEN,  UTAH 
147  A.  K.  ROBINS  &  CO..  BALTIMORE,  MD. 


Ojcj^  Ojii-tPJtxiJte  6anne/D5  .  .  . 

We  invite  inquiry  NOW  concerning  the  possibility 
oF  our  handling  your  1939  pack  requirements. 

TERMINAL  WAREHOUSE  COMPANY 


FOUNDED  1894 


BALTIMORE,  MARYLAND 


RESOURCES  $750,000 


Specialists  in 

FIELD  and  METROPOLITAN  WAREHOUSING 

for  Canned  Foods 

(Del-Mar-Va  Office:  Easton,  Md. — William  S.  Willis,  Manaser) 
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There  is  presented  a  comparison  of 
labels  in  an  attempt  to  point  out 

LABELS  THAT  SELL 

By  ^^BETTER  PROFITS** 

Special  Correspondent  of  "The  Canning  Trade" 


Thirteen  fruit  juices  and  fruits  or  rather,  the 
labels  on  this  number  of  various  food  products  in 
cans  furnish  the  subject  matter  for  this  article. 
Yes,  it  will  be  another  sermon  on  labels,  what  we  should 
put  on  them,  how  we  can  build  our  business  by  ade¬ 
quate  attention  to  proper  labeling  and  what  some  are 
doing  and  aren’t  doing  about  it! 

Without  comment  until  the  listing  is  completed,  here 
they  are  with  sufficient  detail  to  make  the  point  and 
points  I  have  in  mind: 

Bohanan  Fancy  Texas  Grapefruit  Juice  number  two 
can.  Sweetened.  Same  vignette  front  and  back. 
“Quality  pack  by  Bohannon  Canning  Company, 
McAllen,  Texas. 

Tropic  Gold  Grapefruit  Juice.  100  per  cent  pure, 
unsweetened,  fully  tree  ripened.  Single  vignette, 
Christensen  Products  Corporation,  Weslaco,  Texas. 

Queen  of  Sheba  Beet  Juice,  “Pure”,  single  vignette, 
we  quote  from  reverse  side  of  label,  “Queen  of  Sheba 
vegetable  juices  are  extracted  from  fresh  vegetables 
grown  in  the  natural  rich  soil  of  the  Rio  Grande  Valley. 
They  are  extracted  by  proper  scientific  methods  and 
machinery.  The  juices  are  pure;  nothing  added, 
nothing  taken  away;  as  near  to  nature  as  is  scien¬ 
tifically  possible.  May  be  mixed  with  other  vegetable 
and  fruit  juices.  They  are  wholesome  to  drink  and 
an  economic  adjunct  in  the  preparation  of  foods.  Write 
for  free  recipe  book.” 

Queen  of  Sheba  Carrott  Juice,  “Pure”,  then  follows 
the  subject  matter  given  above.  Name  of  packer 
appears  also. 

Florida  Gold  Blended  Grapefruit  and  Orange  Juice. 
Sugar  added.  Tested  and  approved  by  Goodhousekeep¬ 
ing.  Product  of  U.  S.  A.  Delicious  for  Breakfast 
Cocktails,  Fruit  Punches  and  Ices.  This  juice  ex¬ 
tracted  from  whole  ripe  fruit,  chill  before  serving. 
Then  follows  a  list  of  other  products  packed  by 
Floridagold  Citrus  Corporation. 

Ocean  Spray  Cranberry  Sauce.  Pure,  ready  to  serve, 
packed  in  40  per  cent  sugar.  “Ocean  Spray  Cranberry 
Sauce  contains  these  healthful  minerals.  Potassium, 
Iron,  Manganese,  Calcium,  Sodium,  Phosphorous, 
Iodine,  Copper,  also  Vitamins  A  and  C.”  In  a  one 
pound  one  ounce  can.  On  the  label  for  this  can  we  have 
recipes  for  Cranberry  Ring  Salad,  Cranberry  Meringue 
Pie,  Cranberry  Ice  Box  Cake  and  Cranberry  Orange 
Relish.  Tested  and  approved  by  Goodhousekeeping. 

Trees weet  Pure  California  Lemon  Juice.  Shake  before 
using.  Tested  and  approved  by  Goodhousekeeping. 
Accepted  American  Medical  Association.  “Treesweet 
Lemon  Juice  is  the  pure,  carefully  extracted  juice  of 


selected  lemons.  It  contains  no  added  sugar  or  other 
preservative.  The  exclusive  Treesweet  process  makes 
possible  the  retention  in  high  degree  of  the  delicious 
natural  flavor  and  nutritional  values  found  in  freshly 
picked  lemons  which  have  been  brought  to  full  matu¬ 
rity  on  the  trees  by  California  sunshine.  Use  Tree¬ 
sweet  Brand  Pure  Lemon  Juice  for  every  purpose.  In 
measuring  for  recipes  count  two  full  tablespoons  of 
Treesweet  Lemon  Juice  as  equal  to  the  juice  of  one 
lemon.  This  can  contains  the  juice  of  eight  average 
size  lemons.”  All  this,  mind  you,  on  a  label  for  8 
fluid  ounces. 

Vita-Sun  Papaya  Nectar  from  Hawaii.  Papaya  pulp, 
juice,  sugar,  water  and  fruit  acids.  Double  vignette. 
“Vita-Sun  Papaya  nectar  is  a  new  and  delicious  drink 
made  from  Hawaii’s  finest  tree  ripened  papaya.  Noth¬ 
ing  is  added  to  Vita-Sun  Papaya  Nectar  but  the  neces¬ 
sary  water,  sugar  and  pure  fruit  acids  required  to 
retain  the  true  flavor  of  the  papaya.  Vita-Sun  Papaya 
nectar  is  a  good  source  of  Vitamins  A  and  C.  A 
delightful,  healthful  drink.” 

Dole  Pure  Unsweetened  Pineapple  Juice  from 
Hawaii.  Accepted  by  The  American  Medical  Associa¬ 
tion.  Fancy  Quality  Vacuum  Packed.  A  pure  fruit 
juice  packed  without  any  added  sugar.  A  good  source 
of  vitamins  A,  B  and  C.  Chill  and  shake  thoroughly 
before  serving.  Double  vignette. 

Treesweet  Pure  California  Orange  Juice.  No  sugar 
added.  Chill  and  shake  before  serving.  Tested  and 
approved  by  Goodhousekeeping  and  Accepted  by  The 
American  Medical  Association.  This  message  was  on 
a  can  net  weight,  1  quart  14  fluid  ounces. 

Del  Monte  Brand  Quality  Unsweetened  Pineapple 
Juice.  Single  Vignette.  The  back  panel  carries  this 
legend : 

“How  to  buy  Del  Monte  Juices.  For  your  greater 
enjoyment  Del  Monte  offers  a  variety  of  juices  packed 
for  your  convenience  and  economy  in  a  number  of 
different  can  sizes. 

This  can  contains  Del  Monte  Pineapple  Juice,  size 
of  can  No.  2,  contents  1  pint,  2  fluid  ounces,  cups 
approximately  21/2,  servings  3  to  4.  Del  Monte  Pine¬ 
apple  Juice  is  the  pure,  natural  juice  of  selected  plant 
ripened  pineapples.  Unsweetened.  It  contains  valu¬ 
able  mineral  salts,  has  an  alkaline  reaction  in  the 
system  and  is  a  good  source  of  vitamins  A,  B  and  C. 
Rich  in  natural  sugars,  it  provides  readily  available 
energy.  Delicious  and  refreshing.”  Then  follows  in¬ 
formation  as  to  the  various  other  sizes  of  Pineapple 
juice  packed  by  Del  Monte  and  mention  is  made  of 
the  fact  Del  Monte  Brands  adorn  Tomato  Juice  and 
Grapefruit  Juice. 
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Libby’s  Pure  California  Orange  Juice  in  the  1 
quart  14  fluid  ounce  can  has  a  single  vignette  in  the 
characteristic  Libby  manner.  On  the  reverse  side  of 
the  label  we  are  advised  to  drink  the  juice  just  as  it 
comes  from  the  can.  We  are  told  to  shake  the  can  well, 
to  serve  the  contents  cold.  A  recipe  is  given  for 
Orange  Ice  to  serve  eight  people.  Also  a  recipe  for 
Orange  Chiffon  Pie,  in  the  nine  inch  size. 

The  packers  of  many  other  flne  juices  should  not 
feel  hurt  that  their  products  were  not  included  in  this 
analysis.  As  a  matter  of  fact,  much  good  labeling  is 
to  be  found  on  the  products  of  those  not  listed  here. 
For  the  purpose  we  have  in  mind,  however,  we  have 
seen  enough  to  make  plain  some  things  to  be  avoided 
in  good  labeling  and  to  emphasize  other  features  that 
should  in  our  opinion  be  adopted  by  all. 

Bohanan  Texas  Grapefruit,  Tropic  Gold  Grapefruit 
Juice  are  not  as  well  known  the  country  over  as  they 
should  be.  The  names  of  the  packers  are  not  as  well 
known  surely  as  are  those  of  some  of  the  products 
mentioned  toward  the  last  of  our  survey.  The  packers 
of  these  two  products  have  done  nothing  toward  help¬ 
ing  the  busy  housewife  get  her  money’s  worth  out  of 
her  expenditure  for  their  goods.  Their  attitude  in 
comparision  to  that  of  we’ll  say,  Del  Monte  and  Libby 
to  mention  two  packers  doing  a  flne  job  of  informative 
labeling  is  that  of  “You  can  take  it  or  leave  it,  you  can 
like  it  or  lump  it,  we  have  done  all  we  are  going  to  do 
when  we  pack  the  stuff!” 

The  purchaser  of  Queen  Sheba  Beet  and  Carrot  Juice 
can  get  a  recipe  book  by  writing  for  it,  in  the  meantime 
they  can  wonder  about  the  quickest  and  most  satisfac¬ 
tory  manner  in  which  to  use  the  contents  of  the  can. 
Probably  they  are  expected  to  use  their  imaginations. 
Too  many  folks  are  using  theirs  in  solving  radio  riddles 
to  be  particularly  interested  in  paying  money  to  solve 
riddles  in  cookery! 

Florida  Gold  we  are  told  have  in  their  blend  of 
Grapefruit  and  Orange  Juice  a  product  that  is  delicious 
in  Breakfast  Cocktails,  Fruit  Punches  and  Ices. 
Endorsed  too  by  Goodhousekeeping  a  consumer  will 
feel  justified  in  starting  to  use  the  product  and  even¬ 
tually  will  discover  various  unlisted  uses  for  it.  Ocean 
Spray  Cranberry  Sauce  tells  us  on  its  label  of  all  the 
minerals  it  contains,  gives  us  four  tested  recipes  and 
advises  too,  that  it  is  endorsed  by  Goodhousekeeping. 
Treesweet  Lemon  Juice  label  informs  all  who  read  it 
that  the  contents  of  the  can  are  equal  to  the  juice  of 
eight  average  size  lemons.  Vita-Sun  Papaya  Nectar 
tells  on  the  label  that  it  is  a  good  source  of  Vitamins 
A  and  C,  that  it  is  a  delightful,  healthful  drink.  Dole, 
on  its  Pineapple  juice  label  informs  all  and  sundry  that 
it  is  a  good  source  of  vitamins  A,  B  and  C. 

Contrast  the  briefness  of  the  message  on  the  large 
label  on  Treesweet  Orange  Juice  with  that  given  by 
Libby,  McNeil  and  Libby  on  the  same  size  can.  Which 
firm  do  you  think  will  build  the  greatest  amount  of 
consumer  acceptance  in  the  shortest  length  of  time? 
Now  we  come  to  the  flag  waving  period  during  the 
consideration  of  labels  doing  what  is  hoped  to  be  an 
adequate  job  for  the  packer.  We  refer  to  the  label 
carrying  the  story  of  Del  Monte  Pineapple  Juice.  In 

(Continued  on  page  2U) 


on  a  piece  of  canning  equipment  or  a  machine  is  a  guaran¬ 
tee  that  quality  is  of  the  highest — and  that  it,  in  turn,  will 
produce  highest  quality  for  the  canner  employing  it. 

PULPER  AND  FINISHER 


Sprague-Sells 
Super  Pulper! 

Pulps  by  both  pressure 
and  centrifugal  force. 
Increases  jrield,  gives 
better  quality.  Capa¬ 
city  almost  unlimited. 


Sprague-Sells 
Super  Finisher 

Has  enormous  capaci¬ 
ty;  gives  extra  smooth 
results,  resulting  in 
highest  prices  for  your 
products. 


Two  real  profit  winners!  All  waste  is  eliminated — they 
utilize  the  last  ounce  of  usable  material  fed  to  them. 


These  modem  quality  machines  increase  the  yield  from  5% 
to  9%.  All  machines  quickly  convertible  for  either  pulp¬ 
ing  or  finishing — in  but  a  few  minutes. 

Mail  coupon  for  complete  information  on  these  machines. 


Modern  Canning  Equipment  for  All  Food  Products 

mm 


_ _ 

FOOD  MACHINERY  CORPORATION  /  /c-soi-x 


(Sprague-Sells  Division) 


HOOPESTON,  ILL. 


Please  send 

□  Full  details  of  the  Super  Pulper  and  Super  Finisher. 

□  Your  complete  General  Catalog. 

Name— - — - 


I  Firm - - - 5 

I  ■ 

I  Address - — - -  ■ 

I  I 
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GRAMS  of  INTEREST 


NEW  OFFICERS  KRAUT  ASSOCIATION 

At  the  meeting  of  the  National  Kraut  Packers  Association 
recently  held  at  Sandusky,  Ohio,  the  following  officers  were 
elected:  Lon  P.  Flannigan,  Seneca  Kraut  &  Pickling  Co.,  Seneca, 
New  York,  President;  Alden  Smith,  Shiocton  Kraut  Co.,  Shiocton, 
Wisconsin,  Vice-President,  and  Roy  Irons,  Clyde,  Ohio,  Secre¬ 
tary-Treasurer.  Trustees  for  the  coming  years  are  Martin 
Meeter,  Lansing,  Ill.;  A.  A.  Huppert,  Franksville,  Wis.;  Ernest 
D.  Naylor,  Lyons,  N.  Y.;  H.  G.  Pi-essing,  Norwalk,  Ohio,  and 
A.  E.  Slessman,  Fremont,  Ohio. 

GERBER  OPENS  CHICAGO  SALES  OFFICE 

Gerber  Products  Company,  Fremont,  Michigan,  have  opened 
a  sales  office  in  the  Merchandise  Mart,  Chicago,  in  charge  of 
A.  O.  Galleger  which  will  handle  only  the  baby  foods  line  with 
the  sale  of  the  balance  of  the  company’s  products  remaining 
with  their  local  brokers. 

MUSHROOM  INSTITUTE  FORMED 

The  first  organization  of  members  in  the  history  of  the  mush¬ 
room  canners  was  formed  recently  as  the  Cultivated  Mushroom 
Institute  of  America,  Inc.  Its  purpose  is  to  maintain  specific 
standards  of  quality  guaranteed  by  the  Institute’s  seal  of  purity. 
Executive  Director  H.  E.  Conrad  announces.  A  promotional  and 
advertising  campaign  is  to  be  conducted  for  the  education  of 
American  housewives  to  the  ultimate  in  mushroom  uses.  Most 
of  the  leading  canners  of  mushrooms  are  included  in  the  mem¬ 
bership.  Offices  are  maintained  at  369  Lexington  Avenue,  New 
York  City. 

A.  G.  M.  A.  TO  MEET  OCTOBER  30th 

The  Associated  Grocers  Manufacturers  of  America  will  hold 
their  31st  annual  convention  at  the  Waldorf-Astoria  Hotel,  New 
York,  October  30th,  31st  and  November  1st. 

FOOD  INDUSTRIES  DAY  AT  THE  FAIR 

Food  Industries  Day  will  be  celebrated  August  6th  at  the 
Golden  Gate  International  Exposition  at  San  Francisco,  with 
the  entire  industry  cooperating.  It  is  planned  to  make  the  day 
the  greatest  event  of  its  kind  in  the  history  of  the  State.  The 
executive  committee  in  charge  of  arrangements  includes  H.  J. 
Jacobs,  President  of  the  California  Retail  Grocers  Association, 
Chairman;  Julius  Marx,  President,  Grocery  Distributors  Associa¬ 
tion  of  Northern  California;  R.  W.  Doe,  Vice-President,  Safeway 
Stores,  Inc.;  John  Geiger,  President,  San  Francisco  Sales  Man¬ 
agers  Club;  G.  R.  Barth,  President,  San  Francisco  Brokers 
Association;  Tom  Cutting,  Vice-President,  Illuminators,  Inc.; 
John  Nevin,  President,  Purity  Stores,  Inc.;  F.  A.  Tissier,  Secre¬ 
tary,  San  Francisco  Retail  Grocers  Association;  E.  S.  Williams, 
Secretary,  Grocery  Distributors  Association  of  Northern  Cali¬ 
fornia,  and  William  Hadeler,  Secretary  of  the  California  Retail 
Grocers  Association.  The  latter  will  be  speaker  of  the  day  and 
will  review  the  recent  sessions  of  the  State  Legislature  from  the 
standpoint  of  the  food  industry. 

DEERFIELD  LOCATES  IN  CANADA 

Deerfield  Packing,  Ltd.,  has  been  formed  at  Montreal  with 
offices  in  the  Board  of  Trade  Building,  to  manufacture  and  dis¬ 
tribute  frozen  fruits  and  vegetables.  C.  F.  Seabrook  heads  the 
new  Company  as  President,  with  G.  E.  Grovier,  Vice-President 
and  General  Manager.  A  special  license  has  been  granted  the 
Company  by  Frosted  Foods,  Ltd.,  London,  subsidiary  of  General 
Foods  Corporation,  and  Birds  Eye  freezing  equipment  has  been 
installed  at  the  plant  of  Empire  Foods,  Ste.  Martine  for  quick 
freezing  under  the  Birds  Eye  process.  Scott  Food  Exports,  Ltd., 
have  leased  this  plant  and  will  operate  it  for  Deerfield.  Directors 
of  the  Company  are  Robert  Ducas,  Frosted  Foods,  London; 


S.  O.  Chivers,  Chivers  &  Sons,  Ltd.,  Cambridge,  England;  C.  F. 
Seabrook  and  B.  L.  Seabrook,  Deerfield  Packing  Corporation, 
Bridgeton,  N.  J.,  and  G.  E.  Govier,  formerly  of  Chivers  &  Sons. 

J.  W.  HENRY,  INDIANA  CANNER,  DEAD 

John  W.  Henry,  President  and  Treasurer  of  the  Wabash  Valley 
Canning  Company,  Attica,  Indiana,  died  on  Tuesday,  July  18th. 
Funderal  services  were  held  on  Friday  afternoon  following. 

ACEY  PRODUCTS  TAKES  OVER  OZARK  MOUNTAIN 
(TEXAS)  PLANT 

The  Ozark  Mountain  Canning  Company  plant  at  Jacksonville, 
Texas,  has  been  purchased  by  the  Acey  Products  Company,  a 
newly  formed  concern  which  will  operate  only  on  a  small  scale 
this  year.  The  old  equipment  is  to  be  reconditioned  and  new 
added  during  the  winter  months  in  preparation  for  a  full  1940 
season. 

CONTINENTAL  CAN  EARNINGS 

Consolidated  net  earnings  of  Continental  Can  Company,  Inc., 
and  its  wholly  owned  subsidiaries,  as  reported  to  the  New  York 
Stock  Exchange,  July  20th,  for  the  twelve  months  ending  June 
30th,  1939,  based  partly  on  estimated  and  subject  to  current 
year-end  adjustments,  amounted  to  $12,437,433,  which,  after 
providing  $5,207,290  for  depreciation,  depletion,  and  federal  in¬ 
come  taxes,  left  net  earnings  available  for  dividends  of  $7,230,- 
142.  After  deducting  $900,000  to  cover  dividends  on  200,000  out¬ 
standing  shares  of  $4.50  cumulative  preferred  stock,  there  re¬ 
mained  $6,330,142  of  net  earnings  applicable  to  the  common 
stock,  equivalent  to  $2.21  a  share  on  2,853,971  common  shares  of 
$20  par  value  outstanding  June  30th,  1939. 

COOPERATIVE  ASSOCIATION  ACQUIRES  CANNERY 

The  Ridgely  Canning  Company  plant  at  Ridgely,  Tennessee, 
has  been  taken  over  by  the  Lake  County  Cooperative  Associa¬ 
tion,  of  which  Graves  Craddock  is  Secretary,  for  operation  this 
season.  Tomatoes,  beans,  sweet  potatoes  and  spinach  are  to  be 
canned. 

CAMPBELL.  HARBAUER  SUPERINTENDENT,  DEAD 

L.  E.  Campbell,  General  Superintendent  of  the  Harbauer  Com¬ 
pany,  Toledo,  Ohio,  died  on  Friday,  July  21st,  and  was  buried  on 
Monday  morning,  July  24th. 

CUTTING  BEES  POSTPONED 

The  cutting  bees  scheduled  for  July  25th  at  Milwaukee  and 
July  27th  at  Eau  Claire,  Wis.,  were  postponed  to  a  later  date 
due  to  the  death  of  the  son  of  Federal  Grader  J.  C.  Biggers.  It 
was  felt  to  be  quite  important  that  Mr.  Biggers  attend  these 
cuttings  and  therefore  the  necessity  for  postponement. 

FLORIDA  CITRUS  CAMPAIGN 

An  intensive  sales  campaign  on  Florida  canned  citrus  during 
the  week  of  July  27  to  August  5,  with  nearly  200,000  retail 
outlets  participating,  is  in  progress,  it  was  announced  by  the 
Florida  citrus  commission  of  Lakeland.  Florida  canned  citrus 
products  are  being  vigorously  pushed  during  the  week’s  period, 
and  the  effort  will  be  continued  throughout  the  summer  months 
of  heaviest  demand. 

HENDEL  PACKING  COMPANY  FORMED 

Victor  De  F.  Henriques  and  Den  Delucchi  have  filed  a  state¬ 
ment  to  indicate  they  are  ^engaged  in  the  fruit  and  vegetable 
canning  business  at  19  Burkett  Ave.,  Stockton,  Calif.,  as  the 
Hendel  Packing  Co. 
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PHILLIPS  SALES  COMPAIMY,  Inc. 

Drokers  and  Commission 


Ganne^  and  Gt 


annen  supplies 


SuddIu 


Located  in  the  heart  of  Maryland’s  great  packing  industry.  Brokers 
and  representatives  desired  in  all  markets.  Packers’  accounts  solicited. 


CAMBRIDGE  •  MARYLAND.  C.  S.  A. 


FOUR  TYPES  FOUR  PRICES 

Tomato  Field  Baskets 

Progressive  canners  everywhere  use  f  baskets  instead  of 
old  fashion  field  crates  because  they  save  time,  labor,  space 
and  money.  Tomatoes  keep  longer  in  Baskets  because  of 
thorough  ventilation.  We  are  the  largest  manufacturers 
in  the  United  States. 

Write  us  for  prices 

PLANTERS  MANUFACTURING  CO.,  Inc. 

PORTSMOUTH.  VIRGINIA 


SAME  WORK 
in  FEWER  HOURS 

You  can  do  it  with 

K  Y  L  E  R 
LABELERS  and  BOXERS 

They’re  built  for  Speed,  Neatness 
and  trouble-free  operation 

"They  have  everything  with  half  the  parte" 

WESTMINSTER  MACHINE  WORKS 

Labeling  and  Boxing  Machine  Manufacturere 

Westminster,  Maryland,  U.S.A. 
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THE  CONDITION  OF  CROPS 

As  Reported  hy  CANNERS* 


THE  THURSDAY  RAINS 

HURSDAY,  (July  27th)  of  this  week  gave  hope 
that  the  desperate  drought  was  being  broken  in  all 
this  Atlantic  and  Northeast  section.  But  it  seems 
the  rains  were  of  the  spotty  kind  which  have  charac¬ 
terized  all  the  rains  of  the  season.  For  instance,  in 
Baltimore,  heavy  downpours,  with  brilliant  lightening 
and  heavy  thunder,  did  not  reach  the  entire  coverage 
of  the  City,  leaving  untouched  the  golf  course,  for 
instance,  on  the  outskirts  where  the  golf  tournament 
has  been  in  session.  And  so  up  the  coast  as  far  as 
Maine. 

Here  is  a  report  from  New  York  State,  which  has 
been  and  is  suffering  a  crop  loss  of  one  million  dollars 
per  day,  showing  the  peculiarity  we  call  attention  to: 

Albany,  rainfall  of  2.83  inches  between  9  A.  M. 

and  early  afternoon;  Buffalo,  no  rain;  Syracuse, 

.50  of  an  inch ;  Binghamton,  .33  of  an  inch ;  Utica, 

.2  of  an  inch  up  to  noon;  Ithaca,  2.27  inches; 

Rochester,  .09  of  an  inch;  Oneonta,  2.69  inches. 

Many  daily  papers,  like  denizens  in  the  great  canyons 
of  the  Cities,  look  upon  any  local  rainstorm  as  being 
nation  wide,  and  report  the  drought  as  broken,  and 
the  crops  all  redeemed.  Some  sections  of  the  country 
are  in  desperate  need  of  rain  for  three  to  four  days 
in  duration  to  save  only  what  remains  of  their  badly 
burned  up  crops.  In  no  instance  can  rain  completely 
undo  the  losses  which  have  already  been  suffered.  But 
of  course  they  can  help  and  help  may  be  expected,  but 
the  ultimate  outcome  of  crops,  in  many  regions  where 
canning  crops  are  grown  heavily,  will  be  very  short 
yields  and  possibly  very  poor  qualities. 

TOMATOES 

GRAVETTE,  ARK.,  July  20th,  1939 — Very  small  acreage  set.  Too 
much  rain  at  first  part  of  season  and  now  too  dry  with  sun¬ 
burning  badly. 

WINCHESTER,  IND.,  July  26th,  1939 — Crop  to  date  appears 
normal — no  better.  However,  the  weather  to  date  has  been 
perfect  and  when  that  changes  to  worse  (hotter,  wetter  or 
dryer),  the  crop  prospect  will  decline. 

MT.  PLEASANT,  IOWA,  July  24th,  1939 — Crop  looks  fine.  Acre¬ 
age  about  the  same  as  last  year.  Apparently  will  have  a 
normal  crop. 

WHITE  PLAINS,  KY.,  July  21st,  1939 — Contracted  acreage  cut 
about  30  per  cent  due  to  shortage  of  plants  and  dry  weather. 
In  need  of  rain  very  badly.  Crop  is  late  this  year.  Conditions 
are  about  the  same  throughout  this  section.  Expect  to  pack  a 
few  first  of  August. 

HILLSBORO,  MD.,  July  25th,  1939 — Acreage  60  per  cent.  Crop 
prospects  good  but  weather  has  been  very  dry.  Plants  were  late 
getting  stand.  Do  not  think  will  be  any  ready  for  canning  before 
August  20th,  and  not  many  until  after  September  1st.  We  are 
now  having  considerable  rains  which,  of  course,  makes  crop 
uncertain. 

MARSHFIEILD,  MO.,  July  20th,  1939 — Crop  prospect  not  so  good 
as  weather  the  past  week  has  been  entirely  too  hot.  Tempera¬ 
tures  from  90  to  102.  Should  this  condition  continue  and  with  a 
50  per  cent  cut  in  acreage  already,  there  will  be  very  few 
tomatoes  packed  in  the  Ozarks. 


EXETER,  MO.,  July  21st,  1939 — Acreage  125  as  compared  with 
normal  200.  Condition  of  crop  and  prospective  yield  70  to  80 
per  cent  at  present. 

MARSHFIELD,  MO.,  July  22nd,  1939 — Acreage  cut  50  per  cent, 
prospective  yield  normal. 

ROCHESTER,  N.  Y.,  July  24th,  1939 — Seven  and  a  half  or  eight 
tons  per  acre. 

BRISTOL,  PA.,  July  24th,  1939 — Our  crop  is  badly  in  need  of 
rain.  We  have  been  16  days  without  any  rain  at  all  and  then 
it  was  a  very  little  shower.  We  have  really  been  26  days  with¬ 
out  a  good  rain,  consequently  our  crops  are  suffering. 

BENNETTSVILLE,  s.  c.,  July  21st,  1939 — Have  the  largest  acre¬ 
age  ever  planted  in  our  county;  at  least  three  times  as  much. 
We  have  but  two  canneries  to  take  care  of  the  heavy  crop,  but 
they  will  not  do  so.  Farmers  were  forced  to  cut  their  cotton 
acreage  and  this  caused  the  increase  in  tomato  acreage.  The 
green  trade  took  all  up  to  July  15th,  now  the  canneries  will  take 
the  balance.  Season  could  not  have  been  better  for  the  crop. 
Tomatoes  are  the  only  vegetable  crop  planted  in  our  county  for 
commercial  use. 

ORROViLLE,  WASH,  July  24th,  1939 — About  90  per  cent  normal 
acreage,  weather  to  date  has  been  fairly  good  for  the  producing 
of  a  normal  tonnage  per  acre.  We  look  for  about  10  tons  per 
acre. 

BEANS 

GRAVETTE,  ARK.,  July  20th,  1939 — Small  acreage  planted.  No 
late  crop  being  planted  so  far  on  account  of  dry  weather. 

HILLSBORO,  MD.,  July  25th,  1939 — String:  Think  75  per  cent 
crop,  condition  about  right. 

ROCHESTER,  N.  Y.,  July  24th,  1939 — Refugee  and  Wax:  Less 
than  a  ton  to  the  acre,  about  70  per  cent  normal. 

PORTLAND,  ORE.,  July  22nd,  1939 — Bluelake  Green:  It  is  a 
little  too  early  to  really  state  what  the  crop  will  make  in  this 
district.  We  are  not  satisfied  because  the  growth  is  not  as 
good  as  former  years  and  aphis  are  showing  more  than  in  former 
years.  We  reduced  our  crop  35  per  cent  over  former  years 
and  believe  that  beans  this  year  will  be  a  better  price  if  the 
canners  do  not  lose  their  heads. 

SALEM,  ORE.,  July  20th,  1939 — Snap  crop  for  canning  normal. 
BAYFIE1.D,  wis.,  July  20th,  1939 — Green  and  Wax:  Our  acre¬ 
age  reduced  and  crop  will  be  further  reduced  on  account  of 
late  planting.  Continual  rains  from  May  19th  to  the  first  week 
in  July  made  it  impossible  to  plant  much  of  our  acreage  until 
the  second  week  in  July.  We  will  require  good  weather  during 
the  latter  part  of  September  to  get  75  per  cent  of  a  normal  pack. 

CORN 

MT.  PLEIASANT,  IOWA,  July  24th,  1939 — Sweet:  Have  only  a 
limited  acreage.  Acreage  reduced  more  than  75  per  cent  this 
year.  What  crop  we  do  have  planted  looks  good  and  believe  we 
will  get  a  normal  yield. 

HILLSBORO,  MD.,  July  25th,  1939 — Acreage  about  60  per  cent. 
Dry  weather  cut  crop  considerably.  Rains  last  two  weeks  have 
been  helpful.  Prospects  now  60  per  cent  crop. 

ROCHESTER,  N.  Y.,  July  24th,  1939 — 90-95  per  cent  normal  crop. 
SALEM,  ORE.,  July  20th,  1939 — Sweet  for  canning.  Crop 
normal. 

FRUITS 

LOVELAND,  COLO.,  July  22nd,  1939 — Cherries  bloomed  well,  but 
did  not  set  as  well  as  usual.  We  had  wet  weather  during  the 
blooming  period  and  apparently  they  did  not  fertilize  properly. 
We  had  an  extremely  heavy  wind  storm  just  as  they  were 
about  to  ripen  and  one-third  of  the  fruit  was  blown  off  the  trees, 
so  that  about  one-third  of  a  normal  crop  was  harvested. 
Truckers  bought  a  lot  of  these  at  the  orchards,  so  the  pack  at 
the  canneries  is  light  and  not  near  enough  to  supply  the  home 
market. 
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INSURANCE 

Go4/enxix^ 

provides  instant  protection  for 

INCREASING 


FLUCTUATING 

VALUES 

at  no  additional  cost 

LANSING  B.  WARNER,  Incorporated 

540  N.  Michigan  Ave.,  CHICAGO 


/HKE  DEWALCO 
ADHESIVES 


THEYHt  SUia^ 
FOR  CANHERSf^ 


Prompt  shipment  of  com¬ 
plete  line  of  lap  pastes, 
pick-up  gums  and  cements, 
case  sealing  glue.  c 

A.  K.  ROBINS  &  CO.,  Inc. 

Baltimore 

Serving  the  Eastern  Shore 

I  Ollier  warehouse  stocks  conveniently  located  in 

all  canning  areas. 

DEWEY  &  AEMY  CHEMICAL  CO. 


HAMILTON 

Steam  Jacketed 

KETTLES 


— all  styles,  any  size — made  in  Stain¬ 
less  Steel.  Pure  N ickel, Monel  Metal, 
Copper,  Aluminum. 

Nationally  known  for  their  quality 
of  materials,  construction  and  per¬ 
formance.  Built  by  an  organization 
that  has  made  kettles  for  more  than 
66  years. 

Let  us  quote  and  send  you  bulletin 
of  size  and  type  kettle  and  kind  of 
metal  you  are  interested  in. 

Hamilton  Kettle  Works  Company 

HAMILTON,  OHIO 


NEW  IMPROVED  BASKET 

will  last  a  season  or  more  longer 

At  No  Extra  Cost 

IV rile  for  Samples  and  T^rices 

RIVERSIDE  MANUFACTURING  CO. 

MURFREESBORO,  NORTH  CAROLINA 


^Artistic 

lAMLS 


Plain, 

Varnished, 

Embossed. 

THE 

Simpson  s  doeller 

CO. 

PALTIMORE.MD. 
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DISTRIBUTORS  ACTIVITY 

By  Observer 

THE  RURAL  RETAILER  EXPANDS 

VERLOOKED  by  trade  statisticians  is  a  marked 
improvement  in  the  sales  position  of  rural 
stores  as  against  those  located  in  urban  cen¬ 
ters,  The  gain  has  been  slow  but  progressively  steady, 
so  that  June  found  the  turnover  of  rural  retail  estab¬ 
lishments  fully  up  to  those  of  June,  1929.  Improved 
farm  income  in  recent  years  explains  the  trend  only 
partly.  The  wholesaler  sees  a  more  important  factor 
provided  by  decentralization  of  industry,  in  the  in¬ 
creasing  movement  of  industrial  establishments  to 
locate  in  small  communities.  The  trend  has  some  dis¬ 
tance  to  go,  in  the  opinion  of  observers,  before  it  is 
stopped. 

Closely  connected  with  the  rising  importance  of  the 
rural  or  small  town  store  is  the  greatly  accelerated  rate 
of  home  construction,  which  rose  some  60  per  cent  dur¬ 
ing  the  first  half  of  1939,  and  which  means  much  to 
the  community  grocer. 

STAMP  PLAN  EXTENDED 

HE  Food  Stamp  Plan  was  further  extended  last 
week  by  the  Federal  Government,  and  it  is  evident 
that  this  form  of  increasing  food  consumption  will 
soon  be  given  nation-wide  operation.  The  Department 
of  Agriculture  extended  the  plan  to  distribute  farm 
surpluses  as  relief  food  to  privately  employed  low- 
income  workers,  and  this  new  procedure  will  be  given 
a  trial  in  an  entire  county  instead  of  just  a  city.  The 
county  selected  is  that  of  Pottawatomie,  Oklahoma, 
which  includes  the  City  of  Shawnee, 

The  Department  previously  had  selected  Des  Moines, 
Iowa,  as  the  fifth  city  to  receive  the  Stamp  Plan  dis¬ 
tribution.  The  latter  will  reach  10,700  relief  cases 
representing  some  30,000  individuals. 

WACES-HOURS  LAW  UNFAIR  TO 
WHOLESALER 

““r“HE  Fair  Labor  Standards  Act  has  not  been  fairly 
I  administered  in  the  instance  of  the  wholesale 
I  grocery  trades,  many  of  whom  pay  wages  well 
above  the  minimums  called  for  but  still  have  to  comply 
with  the  44-hour  maximum  working  week.  The  service 
type  of  wholesale  grocer  as  contrasted  with  the  cash 
and  carry  type  of  jobber  is  particularly  hard  hit  as 
he  has  to  furnish  24-hour  service  in  many  cases  and 
therefore  has  a  large  w'orking  force. 

Efforts  to  accord  relief  from  the  law’s  provisions  in 
the  meantime  are  opposed  by  Administrator  Andrews. 
A  bill  was  introduced  in  the  House  a  short  while  ago 
to  amend  the  Act  in  the  interests  of  such  wholesalers, 
setting  the  work  week  for  specific  salaried  workers  at 
48  hours.  The  Administrator’s  opposition  was  based 
on  the  fact  that  the  actual  average  working  week  in 
wholesalers’  places  was  under  44  hours.  This  average. 


it  is  pointed  out  in  the  food  trades,  does  not  give 
effect  to  the  varied  character  of  wholesale  houses  and 
their  services.  The  service  jobbers,  for  example,  now 
face  an  increase  of  20  per  cent  or  more  in  costs  when 
the  shorter  week  goes  into  effect. 

Commenting  upon  this  development  a  trade  authority 
this  week  said:  “Grocery  wholesalers  generally  pay 
wages  that  are  well  above  the  minimum  specified  in 
the  law.  Therefore,  they  are  not  affected  by  the  wage 
provisions  of  the  law.  Shorter  hours,  however,  will 
subject  them  to  punitive  overtime  rates  of  pay  which 
service  wholesalers  feel  they  cannot  escape  by  internal 
arrangements.  Such  increases  in  costs,  many  of  them 
fear,  will  seriously  jeopardize  the  maintenance  of  their 
present  position  in  a  highly  competitive  industry,  and 
above  all  the  retention  of  their  existing  staffs  of 
employes.” 


SARDINE  CANNERS  ADOPT  CODE 

Leaders  of  the  sardine  canning  and  processing 
industry  of  California  got  together  with  Govern- 
—  ment  officials  at  the  Palace  Hotel,  San  Francisco, 
late  in  July  and  drew  up  a  fair  trade  code  for  them¬ 
selves.  The  conference  was  called  at  the  request  of  the 
sixty  packers  and  processers  who  attended.  Presiding 
was  Colonel  Charles  H.  March,  member  of  the  Federal 
Trade  Commission,  and  accompanying  him  was  Judge 
George  McCorckle,  of  Washington,  D,  C.,  director  of 
the  trade  practice  conference.  The  conference  was 
for  the  purpose  of  having  the  Government  present  an 
interpretation  of  the  various  laws  governing  an  indus¬ 
try  of  this  kind  so  that  the  sardine  men  would  all 
und'jr^tand  them  in  the  same  way  and  be  able  to  sub- 
sci’ije  to  a  code  of  ethics  based  on  them. 

A  set  of  rules  was  drawn  up  and  subscribed  to  and 
it  is  anticipated  that  the  Federal  Trade  Commission 
will  quickly  give  its  approval.  This  conference  was  to 
be  followed  by  one  for  the  tuna  industry  at  Long 
Beach.  It  is  expected  that  the  rules  will  bring  about 
stabilization  of  the  grade  of  fish  offered  by  California 
packers. 

The  San  Francisco  conference  was  preceded  by  a 
meeting  of  the  California  Sardine  Products  Institute 
and  the  election  of  officers  for  the  ensuing  year.  Those 
chosen  are:  President,  Edward  David,  Del  Mar  Can¬ 
ning  Co.,  Monterey;  Vice-Presidents,  W.  F.  Wood, 
Southern  California  Fish  Corp.,  Terminal  Island,  and 
1.  M.  Isaacs,  Edible  Fish  Meal  &  Oils  Corp.,  San 
Francisco;  Secretary,  E.  B.  Gross,  E.  B.  Gross  Canning 
Co.,  Monterey;  Treasurer,  M.  R.  Flause,  Monterey 
Canning  Co.,  Monterey,  and  Assistant  Secretary  and 
Manager,  H.  J.  Anderson,  San  Francisco. 

The  executive  committee  consists  of  F.  J.  Mullins, 
East  Bay  Fisheries,  San  Francisco;  J.  R.  Grigg,  Old 
Capitol  Packers,  San  Francisco ;  H.  A.  Irving,  Sea 
Pride  Packing  Corp,,  Monterey;  W.  C.  Tonkin,  Cali¬ 
fornia  Packing  Corp.,  Monterey;  M.  J.  Bogdanovich, 
French  Sardine  Co.,  Terminal  Island,  and  Montgomery 
Phister,  Van  Camp  Sea  Food  Co.,  Terminal  Island. 


July  31,  1939 


THE  CANNING  TRADE 


17 


WANTED  and  FOR  SALE 


In  the  numerous  changes  being  made  in  the  canning  factories 
throughout  the  country  there  is  probably  just  the  machine, 
supply  or  entire  factory,  that  you  want  Now’s  the  time  to 
pick  up  needed  used  machinery  at  a  price,  or  turn  idle  holdings 
into  cash.  Make  your  offer  or  list  your  needs  on  this  page  to 
accomplish  your  objective  quickly  at  very  little  cost.  The  rates — 
straight  reading,  no  display:  One  time,  per  line  40  cents,  four 
or  more  times,  per  line  30  cents,  minimum  charge  per  ad,  $1.00. 
Count  eight  average  words  to  the  line.  Count  initials,  numbers, 
etc.,  as  words:  Short  line  counts  as  full  line.  Use  a  box  number 
instead  of  your  name  if  you  like.  The  Canning  Trade,  20  S. 
Gay  Street,  Baltimore,  Maryland. 


FOR  SALE— MACHINERY 


CONSOLIDATED  OFFERS:  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Can  and  Bottle  Labelers;  Glass  Lined  Tanks; 
Pumps;  Vacuum  Pans,  etc.  A-1  condition.  Quick  delivery.  We 
buy  and  sell  from  a  single  item  to  a  complete  plant.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,  New  York  City. 


FOR  SALE — Scales,  motor  truck  and  all  industrial  weighing. 
All  sizes  and  capacities.  New  and  used.  Guaranteed  five  years. 
Shipped  on  thirty  day  free  trial.  Our  large  production  and 
quick  turn-over  enable  us  to  offer  extremely  low  prices.  Bonded 
Scale  Company,  102  Kingston  Avenue,  Columbus,  Ohio. 


FOR  SALE — Used  and  rebuilt  canning  machinery,  wrecking 
three  plants.  All  kinds  of  tomato,  pea,  bean  and  corn  equipment. 
Ellendale  Cannery,  Lewes,  Delaware. 


FOR  SALE — Little  used  and  rebuilt  canning  machinery.  What 
have  you  to  sell  or  exchange  ?  A.  K.  Robins  &  Co^,  *  Ihc., 
Baltimore,  Md. 


FOR  SALE — One  Ayars  No.  1  Tomato  Filler,  Serial  No. 
Series  C-7207.  A-1  condition.  Very  reasonably  priced.  Shawano 
Canning  Company,  Shawano,  Wis. 


FOR  SALE — One  Sprague  Universal  Corn  Cutter,  1936  model, 
adapted  for  Whole  Grain  Corn.  Fine  operating  condition. 
Also  good-as-new  Robins’  Twin-Screw  Flotation  Whole  Grain 
Corn  Washer,  cheap.  Address  Box  A-2376,  The  Canning  Trade. 


FOR  SALE — Miscellaneous  items  of  canning  equipment. 
Write  us,  we  may  have  what  you  need  at  a  saving.  E.  B.  Gill 
Canning  Co.,  Central  Lake,  Mich. 


FOR  SALE — One  Merrill  &  Soule  six-pocket  Corn  Filler; 
one  No.  7  Corn  Silker;  one  Corn  Blending  tank.  Address  Box 
A-2381,  The  Canning  Trade. 


FOR  SALE  —  FACTORY 


FOR  SALE — Tomato  Canning  Factory,  completely  equipped. 
Located  in  tomato  growing  section  on  State  Highway  and  Pa. 
Railroad  at  Cordova,  Md.  Correspondence  invited.  Edward 
S.  Appel,  Liquidator,  Hillsboro,  Md.  / 


FOR  SALE  — MISCELLANEOUS 


FOR  SALE — Whole  Red  and  G.reen  Chili  Peppers  in  Brine. 
The  J.  J.  Garvey  Company,  New  Orleans,  La. 


WANTED— CANNED  FOODS 


WANTED — Salvaged  Canne<l  Fooils.  Will  pay  cash  for  rusty, 
buckled  or  close  outs  of  all  kinds  of  canned  foods  in  any  quantity. 
Address  Box  A-2.334  c/o  The  Canning  Trade. 


SITUATIONS  WANTED 


WANTED — Position  as  Salesmanager.  Having  served  years 
with  one  of  the  best  known  canned  foods  brokerage  houses, 
knowing  and  known  by  most  buyers  and  with  a  long  reputation 
as  a  salesman,  am  able  to  set  up  a  sales  department  for  a 
large  aggressive  canner.  Of  the  40  plus  class,  but  healthy  and 
active,  upon  immediate  call.  Address  Box  B-2375,  The  Canning 
Trade. 


HELP  WANTED 


HELP  WANTED — Operator  and  foreman  for  Labeling  De¬ 
partment.  Must  have  experience  on  Knapp  Labeler  and  be 
able  to  handle  men.  Good  opportunity  for  right  man.  All 
year  work.  No  lay  offs.  Write,  do  not  call  or  phone.  Doyl  ,* 
Packing  Co.,  Inc.,  of  New  Jersey,  Newark,  N.  J. 


WANTED — Canned  Food  Salesman  to  cover  New  England 
and  part  of  New  York.  Must  have  his  own  car  and  be  willln;^ 
to  work  on  commission.  Address  Box  B-2380,  The  Canning 
Trade. 


POSITION  WANTED-^Exeeutive,  twenty-five  years’  experi¬ 
ence  in  all  phases  of  food  business,  would  like  to  open  negotia¬ 
tions  with  canner  interested  in  adding  specialties  to  his  line  ti 
put  it  on  an  all  year  around  basis.  Complete  data  as  to  produc¬ 
tion  and  merchandising  of  the  following  products  available: 
Soups  (condensed  and  ready-to-serve),  all  tomato  products, 
table  sauces,  fancy  pickles,  preserves,  jellies  and  marmalades, 
maraschino  cherries,  olives,  plum  and  fig  puddings,  pork  and 
beans,  brown  bread,  prepared  spaghetti,  glass  and  tins,  cranberry 
sauce,  honey,  prepared  mustard,  flavoring  extracts,  salad  dress¬ 
ings  (long  keeping),  olive  oil,  prune  juice,  prepared  prunes,  e'"*. 
Sales  contacts  in  all  large  markets.  Record  or  profitable  resu’ts 
Best  references.  Address  Box  B-2379,  The  Canning  Trade. 


FOR  CANNING  OR  I'REEZING 
FANCIEST  WHOLE -KERNE  I.  CORN 


CORN  CANNING 


EQUIPMENT 


TiHiiE  lUKunnEioi  Westminster,  JJd. 

HUSKERS  — CUTTERS  — TRIMMERS  — cleaners 
SUKERS— WASHERS  and  GRINDERS 


m 

BERLIN  CHAPMAN 

EERLIN*W1SC0NSIN  U.S.A. 

1 — *1 

J 

CANNING  MACHINERY  | 

A  COMPLETE  LINE  OF  CANNING  MACHINERY  FOR  ANY  PLANT' 
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Hamachek  Pea  Hulling  Equipment 


entire  organization  specializes  in  the  manufacture 
and  service  of  Green  Pea  and  Lima  Bean  Hulling 
Machinery.  We  do  not  make  any  machinery  for  inside 
of  a  canning  plant  to  divide  our  efforts. 

Our  line  of  Pea  Hulling  Machinery  is  complete  and 
includes  Viners,  Viner  Feeders,  Viner  Power  Units,  En¬ 
silage  Distributors,  Steel  Viner  Sheds  and  Galvanized 
Field  Boxes  for  shelled  peas. 

May  we  help  you  improve  your  pea  or  lima  bean 
pack — and  your  profits? 


FRANK  HAMACHEK  MACHINE  CO 

Mtirtufintiiters  o/  V^mer  Feeders,  Ensilage  Distributors  und  Ctuiin  Adjusters 

KEWAUNEE,  WISCONSIN 


AYARS  TOMATO  JUICE  FILLER 

^  ..  Used  by  leading  Manu- 

AVARS  MACHINE  COMPANY,  Salem,  New  Jersey 
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THE  MARKETS 

IN  THE  LEADING  CANNED  FOODS  CENTERS 


WEEKLY  REVIEW 

The  Buyers'  Strike  Abetted  By  The  Banks — S  &  D  Law  Will 
Force  Better  Prices  On  Canned  Foods — The  Canners 
Opportunity — As  They  Market  Canned  Foods. 

Buyers  strike — That  accusation  was  made  some 
time  ago,  under  different  conditions  (the  presence 
of  big  carry-overs  and  good  acreages  and  prospec¬ 
tive  packs)  and  it  was  rather  hotly  resented  then.  But 
today  it  seems  very  real  as  you  will  note  from  our  Cor¬ 
respondent  down  in  the  Rio  Grande  Valley,  and  from 
general  canned  foods  market  reports  to  the  effect  that 
the  buyers  seem  not  interested  in  new  peach  prices  or 
fruit  prices,  or  any  other  prices  on  the  new  packs.  Yet 
even  these  buyers  know  that  acreages  have  been  cur¬ 
tailed  heavily ;  that  the  country  is  agog  over  the  most 
severe  drought  in  history,  and  that,  actually,  such 
packs  as  have  been  made  have  run  in  accordance  with 
these  indications.  The  Crop  Reports  this  week  tell 
tales  of  disappointed  expectations  and  only  partial 
packs,  as  for  instance  the  cherry  canners  of  Colorado — 
a  quite  important  canned  cherry  producer — in  not  get¬ 
ting  enough  to  supply  local  consumption.  By  no  stretch 
of  the  imagination  can  the  action  of  the  buyers,  in 
refusing  to  be  interested  in  forward  purchases,  or  in 
covering  their  future  wants  in  new  packs,  be  based 
upon  sound  reason.  WHat,  then,  else  is  it  but  a  Buyers’ 
Strike  ? 

The  canners’  position  is  a  strong  one,  real  and  not 
fantastic,  and  they  hold  the  winning  cards  in  their 
hands ;  if  they  will  but  play  them  rightly.  In  common 
sense,  under  the  hand-to-mouth  buying  of  the  past  18 
months,  the  distributors  cannot  be  other  than  lower 
than  ever  before  in  spot  supplies,  be  the  reports  to  the 
contrary  what  they  may.  Reason  and  common  sense 
just  do  not  support  such  bluffs  as  that  they  have  suf¬ 
ficient  supplies  to  carry  them.  In  plain  truth  they  need 
the  goods,  and  need  them  badly,  and  their  action  is  all 
a  bluff  to  hold  prices  down  and  to  get  the  canners  to 
cut  even  further.  The  canners  are  entitled  to  higher 
prices,  and  these  prices  will  advance  as  the  months  roll 
)Dy  despite  anything  the  buyers  may  attempt;  the  old 
law  of  supply  and  demand  still  rules,  and  the  shortage 
of  supplies,  when  the  emptiness  of  distributors’  ware¬ 
houses  is  remembered,  will  force  higher  prices.  The 
canner  who  sells  now  will  sacrifice  the  profits  he  could 
easily  make  later  on.  One  great  stumbling  block,  we 
know,  is  the  action  of  the  banks,  in  forcing  canners  to 
liquidate  spot  stocks  and  to  sell  new  packs  as  made. 
That  is  the  squeeze  the  buyers  are  playing  for,  and  it 
is  nothing  but  a  crime  that  the  banks  act  as  their  ally. 
The  banks  have  billions  of  dollars  which  they  claim 
they  cannot  get  out  into  use;  canned  foods  are,  bar 
none,  the  finest  collateral  any  bank  could  have,  as  they 


do  not  deteriorate,  cannot  fall  victims  to  vermin,  mice 
or  rot,  and  are  free  of  the  danger  of  changing  styles, 
and  public  demand  today  is  such  that  all  spots  and  the 
new  packs  will  be  consumed  long  before  the  1940  can¬ 
ning  season.  Bankers  know  more  about  this  industry 
than  they  used  to,  but  they  still  are  herded  off  their 
feet  by  designing  bankers,  who  want  to  help  their 
friends,  the  distributors.  Some  pressure  here,  by  the 
powers  that  be  in  this  industry,  could  easily  produce 
more  lasting  benefits  than  fighting  old  or  new  laws.  Or 
at  least  it  could  call  the  bluffs  of  the  money  lenders. 
And  we  are  not  advocating  storage  and  holding  of  sur¬ 
pluses,  we  are  merely  asking  for  the  sensible  marketing 
of  the  world’s  most  important  food  supply.  Already 
this  year  there  have  been  too  many  canners  snuffed  out 
of  life  by  this  Banker-Distributor  squeeze  play.  It  is 
in  this  combination  that  the  seeds  of  the  Chain  stores 
were  found;  they  have  poised  like  vultures  waiting  to 
see  the  producers  of  their  supplies  reduced  to  despera¬ 
tion,  when  they  swoop  down,  and  with  ready  money  in 
hand,  take  the  goods  below  cost.  They  could  not  do  this 
were  the  bankers  the  real,  understanding,  friends  of 
the  producers,  as  they  should  be. 

But  looking  back  over  the  years  of  experience  it 
.  seems  to  us  that  the  buyers  have  invariably  chosen  the 
wrong  time  to  attempt  a  squeeze :  they  buy  futures  too 
lavishly  one  year,  and  when  the  market  prices  break  as 
they  naturally  will,  leaving  them  heavy  losses,  they  go 
clear  away  from  futures,  and  the  next  Fall  pay  through 
the  nose  for  their  shortsightedness.  They  now  think 
they  have  this  spot  buying  down  to  an  unbeatable 
game ;  there  ain’t  any  sich  animal.  Let  the  market  run 
into  a  shortage  as  now  threatens,  and  they  will  fly  at 
each  others  throats,  and  prices  will  soar  to  heights  they 
should  never  reach.  If  the  canners  only  have  the  goods 
to  sell,  to  make  the  good  profits  the  foolish  buyers  will 
create  for  them ! 

Speaking  of  the  drought,  here  is  a  quotation  that 
may  be  prophetic : 

“The  ‘Hunger  Stones’  in  the  Susquehanna  River, 
which  according  to  the  Indian  legend  indicate  a  hungry 
winter  ahead,  were  visible  yesterday  near  Lancaster, 
Pa.,  for  the  first  time  in  twelve  years.” 

THE  MARKET — Most  canners  are  quite  firm  in 
their  prices  but  it  is  noticable  that  the  bargain-brokers, 
hungry  for  commissions  under  this  buyers  strike  con¬ 
dition,  are  quoting  even  lower  prices  than  formerly. 
Don’t  let  them  have  your  goods  to  sell,  because 
although  you  are  the  one  who  pays  them,  they  will 
beat  down  your  prices  and  force  losses  upon  you.  As 
you  will  note  in  the  market  reports  which  follow  prices 
are  holding  in  all  sections  of  the  country,  except  in  this 
immediate  region.  There  is  always  a  lull  beforp  n 
storm,  and  this  softening  of  prices  is  just  that.  And 
they  will  catch  very  few  in  their  nets.  Stand  pat  for 
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your  prices ;  be  ready  to  advance  them  slightly  as  con¬ 
ditions  warrant,  and  they  surely  warrant  prices  which 
show  some  profit.  All  decent  buyers  want  you  to  make 
a  fair  profit;  don’t  condemn  them  for  the  actions  of  a 
few  bad  ones.  If  ever  you  took  your  goods  to  them, 
and  provided  of  course  you  have  worthwhile  goods,  you 
will  find  they  will  pay  good  prices  for  the  quality  they 
Avant. 

A  canner  quotes  standard  4s  Alaskas  at  80  cents, 
a  bargain  broker  quotes  them  at  75  cents  and  another 
at  75  cents  to  77V2  cents.  These  are  all  bargain  prices 
so  soon  after  the  close  of  the  pea  canning  season,  and 
considering  that  there  are  very  few  peas  around  here 
at  any  price.  The  same  canner  quotes  standard  cut 
beans  at  65  cents,  and  the  same  brokers  come  out  with 
prices  of  57 '4  cents.  The  bean  pack  certainly  warrants 
better  prices  than  these,  and  the  beans  will  soon  be 
bringing  them. 

They  have  been  driving  hard  on  tomato  prices  and  we 
have  seen  quotations  (not  sales)  at  371/2  cents;  571/2 
cents;  821/2  cents;  90  cents,  and  $2.60  for  the  Is,  2s, 
21/2S,  3s  and  10s.  You  would  be  foolish  to  part  with 
your  goods  at  such  prices  if  they  are  really  fair  stan¬ 
dards.  Undoubtedly  they  are  “come-on”  prices  to 
induce  offers  from  buyers,  but  don’t  fall  for  them.  We 
expect  to  see  canned  tomatoes  get  out  of  serfdom  this 
year.  They  have  been  a  prisoner  long  enough. 

• 

NEW  YORK  MARKET 

By  “New  York  Stater’’ 

Special  Correspondent  of  “The  Canning  Trade” 

New  York  In  Grip  Of  Drought — All  Crops  Hurt — Fancy  Corn 
In  Strong  Position — State  Tomatoes  Higher  And  Very  Firm — 

Pea  Prices  Up — Drought  Has  Hurt  Berries  And  Fruits — 

Fish  Line  Strong. 

New  York,  July  28,  1939. 

UMMARY — The  drought  has  thrust  itself  promi-  ‘ 
nently  into  the  canned  foods  picture  this  week, 
and  has  further  strengthened  the  market  on  a 
■  number  of  New  York  fruits  and  vegetables.  How 
serious  the  situation  has  become  will  be  seen  from  the 
special  drought  survey  that  was  submitted  this  week 
to  Secretary  of  Agriculture  Wallace  by  his  Climate  and 
Crop  Weather  Division.  That  report  said  the  situation 
was  most  severe  in  New  York,  and  that  the  deficiency 
in  rainfall  in  July,  has  equalled  or  exceeded  any  pre¬ 
vious  drought  in  the  last  sixty  years! 

Corn  is  at  a  standstill  and  is  badly  damaged,  while 
the  late  vegetable  crops  are  all  reported  suffering.  The 
packing  season  is  finishing  up  in  berries  and  the  lack 
of  rain  has  seriously  affected  the  crop.  The  pack  of 
peas  already  had  been  curtailed,  and  stocks  of  fancy 
Golden  Bantam  corn  have  been  restricted  for  some 
time.  New  crop  cabbage  for  kraut  is  decidedly  poor. 
Apples,  prematurely  ripened  by  the  heat,  are  falling 
from  trees  in  small  sizes. 

Other  trade  events  this  week  included  issuance  of 
prices  on  new  pack  cocktail  and  peaches  by  leading 
packers.  A  number  of  Northwest  packers  also  issued 


prices  for  1939  pack  peas,  and  these  will  give  you  an 
idea  of  the  firm  stand  packers  have  taken  on  this  lead¬ 
ing  canned  vegetable. 

CORN — New  York  fancy  Golden  Bantam  is  avail¬ 
able  only  from  a  few  packers  and  these  stocks  are 
materially  restricted.  Asking  prices  are  around  85 
cents  on  No.  2s,  with  10s  heard  at  $4.50  and  even 
higher.  Small  stocks  of  whole  grain  are  just  as  dif¬ 
ficult  to  round  up  and  nothing  has  been  heard  recently 
below  95  cents  for  No.  2s.  For  canned  corn  generally 
the  surplus  problem  no  longer  exists,  and  the  supply  is 
well  distributed.  For  this  reason  brokers  look  for  an 
active  demand  during  the  packing  period  which  is 
slated  to  get  under  way  during  the  first  week  in  August. 

TOMATOES — Canners  continue  to  stand  very  firm 
although  some  distributors  have  been  biding  low  on 
Tri-State  goods  recently.  Other  chain  organizations 
have  been  buying  more  liberally  in  the  belief  that  prices 
will  not  yield  below  present  levels.  New  York  extra 
standards  are  named  on  spot  at  or  near  70  cents,  the 
2*/2S  at  97  cents  to  $1.00  and  10s  at  $3.15.  Tomato 
juice  has  just  about  been  cleaned  off  the  market  and 
No.  2s  are  difficult  to  obtain.  The  12-ounce  size  is 
named  at  55  cents  to  60  cents  and  the  24-ounce  at  65 
cents  and  higher. 

PEAS — Prices  issued  by  Northwest  packers  on  new 
crop  peas  ran  substantially  above  the  lows  which  pre¬ 
vailed  on  the  1938  pack.  Hesitancy  followed  in  jobbing 
and  distributor  buying  quarters  but  at  this  writing, 
there  has  been  no  modification  of  the  packers’  ideas. 
The  Northwest  1939  quotations  ranged  from  $1.35  for 
fancy  1-sieve  sweets  in  No.  2  tins,  to  $1.00  for  fancy 
5-sieve  in  the  same  size  container,  at  plant.  Offerings 
are  momentarily  expected  from  Wisconsin,  and  some 
believe  that  disappointment  awaits  those  who  are 
expecting  a  low  price  level.  New  York  State  new  pack 
sweet  peas  proved  short  and  prices  are  holding  very 
firm. 

KRAUT — Continues  firm  at  recently  advanced  levels. 
Prospects  for  new  crop  cabbage  are  now  set  down  as 
extremely  poor,  and  with  the  carry-over  from  last  sea¬ 
son  small  in  size  the  market  for  canned  kraut  is 
expected  to  register  further  upturns  before  the  new 
supply  becomes  available. 

BEETS — No  offerings  fancy  sliced  have  been  heard 
for  some  time  aside  from  small  lots  of  No.  10  sizes, 
held  anywhere  from  $2.65  to  $2.75,  and  no  complete 
line  probably  could  be  located  in  fancy  cut  sizes.  The 
2s  are  named  at  around  65  cents  or  more,  and  2V2S  at 
70  cents  to  72/2  cents. 

BERRIES — Lack  of  rain  and  other  adverse  weather 
has  seriously  hit  the  New  York  crops  as  the  packing 
season  advances  to  a  close.  The  canners  have  operated 
cautiously  this  year  and  the  possibilities  of  a  surplus 
are  remote.  No  offerings  are  being  made  on  black 
raspberries. 

PEACHES — Prices  issued  by  leading  independent 
packers  reflected  the  $20  per  ton  fruit  cost,  the  majority 
asking  $1,171/2  for  standards  in  No.  2i/>  tins,  with 
choice  yellow  clings  offered  at  $1,271/2,  and  fancy  at 
$1.45.  No.  1  tall  tins  were  named  at  75  cents  for  stan¬ 
dard,  821/2  cents  for  choice,  and  90  cents  for  fancy  in 
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most  cases.  No.  10  tins  ran  from  $3.75  for  standards, 
$4.25  for  choice  and  $4.65  to  $4.75  for  fancy.  Two 
other  leading  packers  asked  even  higher  prices,  issuing 
a  quotation  of  $1.20  for  standard  clings,  in  21/2  tins,  and 
$1.30  for  choice  clings. 

FRUIT  COCKTAIL — A  large  fruit  packing  company 
and  several  independents  issued  prices  for  new  pack 
goods  as  follows:  No.  1  tins,  choice,  $1.10  per  dozen; 
2V2S,  $1.90,  and  No.  10s,  $6.25,  f.  o.  b.  Coast.  Fancy 
is  named  at  $1.17*/2  for  No.  Is,  $2.05  for  2V2S,  and 
$6.75  for  No.  10s.  The  independents  as  a  rule  are 
granting  21/2  per  cent  off  on  shipments  prior  to  Septem¬ 
ber,  and  one  offers  such  a  discount  on  5,000-case  orders 
taken  out  prior  to  Jaunary  1,  1940. 

APRICOTS — Nothing  further  has  been  heard  from 
West  Coast  packers  since  the  recent  settlement  with 
growers,  and  it  is  assumed  here  that  prices  will  not  be 
given  out  until  the  pack  is  finished.  This  policy  may  be 
due  to  the  scarcity  of  fancy  ’cots  which  has  made  for 
uncertainty  as  to  the  assortments  that  will  be  available. 

CANNED  FISH — The  strength  of  salmon  remains 
the  feature  in  this  division  and  the  principal  packers 
of  Alaska  reds  are  now  quoting  up  to  $2.05  for  buyers’ 
label  and  $2.15  for  featured  brands,  f.  o.  b.  West  Coast. 
The  season’s  pack  ended  July  25,  and  the  Bureau  of 
Fisheries  has  estimated  that  production  will  not  amount 
to  more  than  65  to  70  per  cent  of  last  year’s  pack.  A 
few  odd  lots  of  pinks  on  spot  are  obtaining  $1.15  to 
$1.20,  f.  o.  b.  Coast. 

• 

CHICAGO  MARKET 

By  “Illinois” 

Special  Correspondent  of  "The  Canning  Trade” 

Business  Prospects  Brighten — Better  Demand  For  Peas — Corn 
Marking  Time — Tomatoes  In  Slight  Decline — Routine  Bean 
Business — Spinach  Short,  Unable  To  Confirm  Orders — Cherries 
Lag — Peach  Prices  Named — Northwest  Interest  Centers  On 
Pears — Know  Your  Broker. 

Chicago,  Ill.,  July  28,  1939. 

ENERAL  MARKET — What’s  the  outlook  for 
business,  was  asked  one  of  the  leading  factors 
in  this  market  yesterday.  Good,  was  the  reply. 
When  pressed  to  go  further  into  detail,  here  was  the 
thought  presented : 

The  European  situation  is  waning. 

Down  in  Washington  there  is  a  better  picture. 

The  railroads  are  on  the  up-grade. 

Earnings  for  the  second  quarter  of  many  corpora¬ 
tions  are  surprisingly  good. 

Home  building  is  the  best  in  many  years. 

Retail  trade  is  improving,  and  inventories  are  low. 
As  applied  particularly  to  canned  foods,  everyone 
knows  that  inventories  are  low  and  that  ought  to  mean 
for  better  market  conditions  the  balance  of  the  year. 

PEAS — Wisconsin  canners  report  a  wider  demand, 
better  movement  and  heavier  sales.  No.  2  standard 
Early  Junes  or  No.  4  Alaskas  are  now  firm  at  80  cents, 
factory.  Some  canners  are  holding  and  claim  to  be 
obtaining  85  cents,  factory.  Indiana  peas  are  just 
about  cleaned  up.  Some  quotations  are: 


No.  2  tin  Fancy  Wisconsin  No.  1  Sieve  Alaskas.. ..$1.40 


No.  2  tin  Ex.  Std.  Wisconsin  No.  1  Sieve  Alaskas..  1.10 

No.  2  tin  Std.  Wisconsin  No.  1  Sieve  Alaskas .  1.00 

No.  2  tin  Fancy  Wisconsin  No.  2  Sieve  Alaskas....  1.25 
No.  2  tin  Ex.  Std.  Wisconsin  No.  2  Sieve  Alaskas..  1.10 

No.  2  tin  Std.  Wisconsin  No.  2  Sieve  Alaskas . 90 

No.  2  tin  Fancy  Wisconsin  No.  3  Sieve  Alaskas....  1.15 
No.  2  tin  Ex.  Std.  Wisconsin  No.  3  Sieve  Alaskas..  1.00 

No.  2  tin  Std.  Wisconsin  No.  3  Sieve  Alaskas . 85 

CORN — This  market  is  simply  marking  time.  The 


trade  seem  to  be  waiting  for  a  more  definite  line  on 
new  packing.  Surprise  has  been  expressed  from 
several  sources  over  the  lack  of  future  quotations  even 
by  prominent  canners  in  the  Mississippi  Valley. 

No.  2  standard  cream  style  white  was  offered  out  of 
Ohio  at  621/^  cents,  factory,  during  the  week  under 
review. 

No.  10  standard,  extra  standard  as  well  as  fancy 
corn,  seems  to  be  scarce  for  immediate  delivery. 

TOMATOES — The  market  seems  to  have  slipped  a 
little,  at  least  there  isn’t  the  strength  to  it  that  ruled  a 
couple  of  weeks  ago.  No.  10  standard  Indiana  toma¬ 
toes  have  sold  in  Chicago  as  low  as  $2.50,  delivered. 


Other  sizes  are  obtainable  at: 

No.  2  Std.  Indiana  Tomatoes . $  .60  factory 

No.  21/2  Std.  Indiana  Tomatoes . 80  factory 


One  hears  but  little  of  prices  or  efforts  to  sell  new 
packing.  Crops  are  favorable  in  Indiana,  although  not 
as  early  as  some  would  have  you  believe.  Packing  will 
start  in  the  Hoosier  State  about  the  last  week  of 
August,  which  is  normal. 

GREEN  AND  WAX  BEANS — Packing  has  started 
in  Wisconsin  on  some  of  the  early  wax  varieties.  Can¬ 
ners  in  these  parts  ar.e  not  concerned  over  the  recent 
break  in  the  market  around  Baltimore  on  No.  2  standard 
cuts.  Routine  trading  only  prevails. 

SPINACH  —  The  Chicago  trade  have  begun  to 
realize  the  real  scarcity  of  this  item,  both  in  California 
as  well  as  in  the  Ozarks,  and  several  orders  are  re¬ 
ported  not  having  been  confirmed.  No.  2i/4  fancy 
spinach  on  the  Coast  is  firm  at  97V2  cents  to  $1.00.  In 
the  Ozarks  85  cents  to  90  cents  seems  to  be  the  ruling 
basis. 

R.  S.  P.  CHERRIES — Colorado  is  the  only  section 
where  damage  to  the  crop  has  been  reported.  Northern 
Michigan  as  well  as  Sturgeon  Bay  district  in  Wiscon¬ 
sin,  are  all  running  big  with  heavy  yields.  The  trade 
have  purchased  a  few  cherries  to  run  them  along  for 
a  while,  but  on  account  of  a  large  pack  in  prospect, 
there  has  been  little  or  no  desire  to  book  far  ahead. 
The  market  rules:  No.  2  tin  red  sour  pitted  cherries, 
in  water,  871/2  to  90  cents,  factory,  and  No.  10  tin  red 
sour  pitted  cherries,  in  water,  $4.00  to  $4.25,  factory. 

CALIFORNIA  FRUITS — The  Association,  along 
with  all  prominent  independent  California  canners 
named  opening  pricbs  for  peaches  on  Saturday  last, 
and  these  were : 

No.  2^/2  tin  No.  10  tin 


Fancy  . $1.45  $4.75 

Choice  .  1.271/2  4.25 

Standard  .  1-171/2  3.75 

Second  .  1.10  . 

Water  .  1.05  3.00 
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These  prices  only  for  August-September  shipment 
and  f.  o.  b.  common  Coast  points.  The  best  posted  men 
in  Chicago  seem  to  think  that  with  the  Government 
purchase  and  the  sharp  grading  requirements  that  the 
peach  market  is  in  for  stability  the  next  8  to  12  months. 
Some  say  that  including  the  carry-over,  there  will  be 
at  least  2,000,000  cases  less  of  yellow  cling  peaches 
to  market  during  the  coming  season  than  was  sold  the 
past  12  months. 

Apricots  have  been  in  a  “dizzy  spin”.  The  market 
is  exceedingly  strong  and  fancy  qualities  practically 
unobtainable.  Some  of  our  local  houses  were  caught 
short  due  largely  to  the  fact  that  the  crop  ran  so 
extreme  to  small  sizes  that  canners  just  simply  weren’t 
able  to  pack  top  qualities. 

PACIFIC  NORTHWEST — A  small  day-to-day  busi¬ 
ness  is  noted  on  Oregon  and  Washington  berries.  Royal 
Anne  cherries,  Bing  cherries  and  prunes.  Interest 
centers  in  the  coming  pack  of  pears.  Last  year  can¬ 
ners  in  the  Wenatchee  and  Yakima  Valleys  paid  $15.00 
per  ton,  but  it  looks  like  this  year,  anywhere  from 
$25  to  $35  per  ton,  which,  of  course,  must  be  reflected 
in  the  opening  prices  when  named. 

THE  FISH  LINE — Shortage  in  Red  Alaskas  is 
threatened.  Some  pinks  are  being  quoted  at  $1.15  and 
chums  at  $1.05.  Tuna  is  strong  and  maintaining  its 
firm  position.  Shrimp  is  scarce.  Slow  trading  rules 
in  sardines.  Japanese  crabmeat  is  selling  good,  due 
to  summer  demands  and  the  special  summer  prices 
that  were  placed  in  effect  a  month  or  six  weeks  ago. 
A  Maryland  canner  is  trying  to  sell  American  crab- 
meat,  but  not  with  much  success. 

KNOW  YOUR  BROKER  To  insure  healthier  mar¬ 
ket  conditions,  sell  your  goods  through  an  independent 
food  broker,  preferably  one  who  is  a  member  of  the 
National  Food  Brokers  Association. 

This  worthy  trade  paper.  The  Canning  Trade,  in  its 
editorial  of  July  10th,  said  in  part:  “Become  genuine 
business  men  in  the  sale  as  well  as  the  production  of 
your  products.  It  is  possible  to  pack  double  the  great¬ 
est  amounts  of  any  yet  produced  if  packed  rightly  as 
to  quality  and  to  sell  always  at  a  profit,  but  strict 
business  methods  will  have  to  be  substituted  for  the 
present  lax  business  methods  of  handing  out  the  goods.” 

One  of  the  greatest  lax  business  methods  the  past 
number  of  years  and  one  that  has  done  more  harm  to 
the  canner  and  his  markets  than  anything  else,  is  the 
selling  to  “chiselers”,  i.e.,  buying  groups,  large  inter¬ 
state  chains  etc.,  but  though  the  mills  of  public  and 
trade  opinion  may  at  times  seem  to  grind  slowly,  yet 
they  grind  exceedingly  fine  and  the  chiselers  are  today 
finding  themselves  on  a  real  “hot”  spot  and  canners 
selling  them  should  beware. 


THE  BOOK  YOU  NEED  ! ! 

Complete  Course  in  Canning.” 

New  6th  Edition 

Pubttshad  by  THE  CANNING  TRADE. 


CALIFORNIA  MARKET 

By  “Berkeley” 

Special  Correspondent  of  "The  Canning  Trade” 

Small  Sizes  of  Fruits  Making  Scarcity  of  Higher  Grades — 
Withdrawing  Prices  Until  Costs  Are  Known — Some  Prices — 
Salmon  Pack  Running  Short — Pear  Crop  Short. 

San  Francisco,  Calif.,  July  27,  1939. 

EAT  FORCING  CROPS— Warm  weather  con¬ 
tinues  throughout  much  of  the  State  and  fruits 
are  maturing  with  a  rush.  High  temperatures, 
coupled  with  a  scant  supply  of  water  in  many  districts, 
are  causing  ripening  fruit  to  run  to  small  sizes  and 
other  crops  are  being  similarily  affected.  While  ton¬ 
nages  are  generally  ample,  packs  of  strictly  high 
grades  are  running  below  expectations.  The  packing 
of  apricots  is  in  full  swing,  work  on  peaches  will  be 
under  way  within  a  short  time,  and  pears  will  soon  be 
getting  attention,  along  with  fruit  cocktail  and 
fruits-for-salad. 

APRICOTS — While  the  pack  of  apricots  will  doubt¬ 
less  prove  ample,  there  will  quite  definitely  be  a 
shortage  of  the  higher  grades.  The  crop  is  running 
to  small  sizes  and  is  ripening  with  a  rush,  so  that 
canners  will  have  less  time  than  usual  to  handle  it. 
Opening  prices  were  expected  before  this,  but  leading 
packers  are  withholding  the  bringing  out  of  lists  until 
the  size  of  the  pack  and  its  cost  are  better  known.  Few 
’cots  are  being  delivered  that  run  better  than  12  to  the 
pound  and  this  size  just  gets  under  the  wire  for 
choice.  There  is  every  indication  that  prices  on  fancy 
and  choice  will  carry  more  of  a  differential  over  the 
other  grades  than  in  recent  years.  Most  packers  who 
came  out  with  early  tentative  lists  have  hastened  to 
withdraw,  since  they  are  being  called  upon  to  pay 
higher  prices  than  they  originally  planned. 

PEACHES — Peach  growers  and  canners  are  going 
ahead  with  plans  based  on  the  acceptance  of  the  pro¬ 
posed  State  marketing  program,  although  this  has 
not  been  definitely  adopted.  Spokesmen  for  the  Depart¬ 
ment  of  Agriculture  have  warned  growers  not  to 
jeopardize  the  program  designed  to  bring  $20  a  ton 
for  their  crop  by  holding  out  for  higher  prices.  If 
growers  fail  to  sign  the  agreement  it  is  pointed  out 
that  canners  may  fail  to  sign  and  this  would  lose  the 
Federal  Government’s  guarantee  to  purchase  20,000 
tons  of  clings  at  $20  a  ton.  If  peaches  run  to  small 
sizes,  as  have  other  fruits  this  season,  the  pack  may 
run  to  less  than  9,000,000  cases,  some  experts  believe. 
Some  canners  are  offering  a  dollar  a  ton  premium  on 
the  government  price  for  fruit  from  orchards  known 
to  be  in  good  condition. 

Tentative  opening  prices  on  yellow  cling  peaches 
were  brought  out  by  Hunt  Brothers  Packing  Company, 
as  of  July  22,  halves  and  sliced  being  priced  the  same. 
The  list  follows :  No.  21/2  fancy,  $1.45 ;  No.  21/4  choice, 
$1,271/2;  No.  21/)  standard,  $1,171/4;  No.  21/4  seconds, 
$1,101/4;  No.  21/4  water,  $1.00;  No.  10  fancy,  $4.75; 
No.  10  choice,  $4.25;  No.  10  standard,  $3.75;  No.  10 
water,  $3.00;  No.  10  solid  pack  pie,  $3.75;  No.  2  tall 
fancy,  $1.15;  No.  2  tall  choice,  $1.05;  No.  2  tall  stan¬ 
dard,  971/2  cents;  No.  1  fancy,  90  cents;  No.  1  choice. 
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821/2  cents;  No,  1  standard,  75  cents;  8-ounce  fancy, 
571/2  cents,  and  8-ounce  choice,  521/2  cents. 

SALMON — Late  reports  from  Alaska  indicate  that 
the  salmon  run  is  definitely  below  that  of  last  year. 
Up  to  July  8,  there  were  804,695  cases  packed,  a  20 
per  cent  drop  from  the  1,052,740  cases  packed  to 
July  9,  1938.  In  the  Bristol  Bay  district,  famous  for 
its  red  salmon  fishing  grounds,  the  pack  up  to,  and 
including  July  15,  was  860,400  cases,  against  1,371,117 
cases  for  a  corresponding  period  last  year.  Because  of 
the  poor  catch  this  season,  the  Bureau  of  Fisheries 
authorized  an  extension  in  the  mid-week  closed  period 
which  prohibited  fishing  from  midnight  Tuesdays  to 
midnight  Thursdays. 

PEARS — The  Califronia  pear  crop  promised  to  be 
well  below  that  of  last  year  and  canners  are  busily 
engaged  in  contracting  for  needed  supplies  of  fruit. 
In  the  Sacramento  River  district  $30  a  ton  is  being 
paid  for  choice  fruit,  or  considerable  more  than  last 
year’s  ruling  price.  Packing  will  soon  be  under  way, 
the  fruit  having  developed  rapidly  of  late,  Canners 
will  shortly  find  themselves  very  busy  handling 
peaches,  pears,  fruit  cocktail  and  fruits-for-salad  at 
the  same  time. 

• 

GULF  STATES  MARKET 

By  “Bayou” 

Special  Correspondent  of  “The  Canning  Trade” 

Boats  Preparing  For  Shrimp  Season  Opening — Deep  Sea  Rodeo 
August  14-16 — Okra  Packing  In  Full  Swing. 

Mobile,  Alabama,  July  28,  1939, 

HRIMP — The  production  of  shrimp  is  very  light 
in  this  section,  as  the  majority  of  the  boats  that 
were  shrimping  for  raw  headless  shrimp  have 
knocked  off  and  are  overhauling,  painting  and  other¬ 
wise  preparing  for  the  opening  of  the  Fall  shrimp  can¬ 
ning  season  on  August  10. 

The  State  Conservation  Department  closes  the  bays, 
lakes,  bayous  to  shrimping  in  the  months  of  June  and 
July,  in  order  to  protect  the  small  shrimp  in  these 
waters  and  allow  them  to  grow  to  sufficient  size  to  be 
marketed;  otherwise,  the  trawlers  by  dragging  their 
nets  would  destroy  millions  of  small  shrimp,  which  if 
left  undisturbed  would  be  of  sufficient  size  in  two 
months. 

The  shrimp  spawn  or  hatch  in  the  rivers  and  fresh 
water  streams  and  as  they  grow  larger,  they  hunt 
brakish  or  salty  water,  until  they  get  full  grown, 
when  they  stay  in  the  gulf,  or  lower  bay,  where  there 
is  nothing  but  salt  water. 

The  price  of  No.  1  large  canned  shrimp  is  $1.15 
per  dozen,  f.  o.  b.  factory,  and  no  small  nor  medium 
shrimp  available. 

ALABAMA  DEEP  SEA  FISHING  RODEO  — This 
rodeo  has  been  an  annual  affair  in  Mobile  for  a  number 
of  years,  and  it  draws  sports  from  all  parts  of  the 
United  States,  who  come  here  to  try  their  luck  with 
our  Southern  big  fish. 

This  year  the  Rodeo  is  on  August  14,  15  and  16,  and 
the  headquarters  is  at  Dauphin  Island  in  the  entrance 


of  Mobile  Bay,  35  miles  from  the  City.  Valuable  prizes 
are  offered  by  the  Rodeo  Association  for  the  different 
varieties  of  fish  caught,  but  the  ambition  of  every 
true  sport  is  to  land  a  tarpon  or  silver  king,  which  is 
a  man’s  size  job. 

The  average  weight  of  a  tarpon  is  around  80  pounds 
and  is  the  gamest  fish  in  the  gulf  waters,  taking  from 
20  minutes  to  two  hours  to  land  one  of  them  after  you 
hook  him,  for  you  have  to  play  with  him  and  tire  him 
out  before  you  can  ever  think  of  landing  him. 

The  tarpon  is  not  an  edible  fish,  therefore  the 
majority  of  them  that  are  caught,  specially  the  large 
ones,  are  mounted  and  highly  prized  by  the  person  that 
catches  it,  as  a  souvenir  of  his  skill. 

Of  course,  there  are  other  varieties  of  fish,  less  game, 
like  the  cavalla,  king  mackerel,  Spanish  mackerel,  red 
fish,  sheephead,  speckled  trout,  etc.,  that  furnishes 
plenty  sport  to  land. 

The  Rodeo  is  valuable  to  the  sea  food  industry  in 
that  it  brings  people  here  who  are  served  sea  foods, 
and  it  is  surprising  to  know  that  some  of  the  visitors 
have  never  tasted  shrimp  or  crab  before. 

OKRA  —  The  canning  of  okra  started  about  two 
weeks  ago  and  is  just  about  getting  fully  under  way 
now. 

The  acreage  of  okra  planted  is  not  large,  but  the 
crop  is  very  promising,  which  should  enable  the 
canners  to  get  out  a  fair  pack. 

The  price  of  No.  2  cut  okra  is  80  cents  per  dozen  and 
90  cents  for  No.  2  whole  okra,  f.  o.  b.  factory.  Very 
little,  if  any  okra  and  tomatoes  will  be  packed  this 
season. 

CROWDER  PEAS — The  canning  of  crowder  peas 
has  been  very  light  thus  far  this  season,  due  to  fairly 
good  carry-over  stock  from  last  year  and  the  packers 
have  gone  very  cautiously  with  the  pack. 

No.  2  spots  are  selling  for  85  cents  per  dozen, 
f.  o.  b.  factory. 

TEXAS  RIO  GRANDE  VALLEY  MARKET 

By  “Rio  Grande” 

Special  Correspondent  of  “The  Canning  Trade” 

Buyers  Refusing  Prices  Above  Cost — Pineapple  Juice  A  Real 
Possibility — No  Tomatoes  Left  In  This  Section. 

McAllen,  Texas,  July  27,  1939. 

HE  GRAPEFRUIT  MARKET— I  have  before  me 
a  statement  that  reads,  “.  .  .  buyer  will  not  raise 
50  cents  delivered  price  No.  2  unsweetened  juice 
one  fraction.” 

For  the  packer  to  have  accepted  would  have  meant 
42i/>  cents  juice,  and  considering  carrying  charges, 
about  371/2  cents  off  the  production  lines. 

Thus  is  the  tenor  of  the  grapefruit  juice  market. 

The  packers  have  named  their  prices. 

Their  brokers  concede  present  quotations  fair,  even 
if  profitless. 

BUT  THE  BUYERS  WON^T  BUY  AT  ANY  FIGURE 
OTHER  THAN  ONE  OF  THEIR  OWN  MAKING, 
and  it  is  ruining  the  packers. 

And,  seemingly,  no  one  knows  what  to  do  about  it. 

In  spite  of  my  encouraging  report  last  week,  which 
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was  based  mostly  on  brokers’  advisements,  this  week 
knows  nothing  but  the  above  situation,  direct  from 
the  buyers. 

PINEAPPLE  JUICE — A  ready  sale  is  reported.  No. 
2’s  at  80  cents,  and  6  lO’s  at  $3.75.  There  is  a  large 
pineapple  source  of  supply  from  down  in  Mexico,  and 
cheap,  the  greatest  obstacle  being  transportation  prob¬ 
lems.  But  if  the  market  develops,  these  probelms  can 
be  ironed  out  and  a  new  industry  created  down  on  the 
Rio  Grande. 

SAUERKRAUT — Absolutely  no  market;  No.  2’s  at 
JTi'o  cents  to  50  cents  best  quotations. 

TOMATOES — Can  no  longer  find  any  tomatoes  in 
this  section.  * 


last-named  group,  for  22.3  per  cent  of  Herald  Tribune 
readers  cite  more  than  one  brand  to  their  liking. 

For  some  time,  the  Herald  THbune  through  its 
widely  read  Home  Institute  and  Food  pages,  its 
women’s  news  columns,  and  its  reader  service  has 
answered  the  queries  of  thousands  of  people  on  buying 
merchandise,  food  and  clothing,  on  selecting  schools 
and  camps  for  children,  on  questions  of  personal 
charm.  A  portion  of  this  current  list,  of  30,000  names, 
was  used  as  the  basis  for  the  home  survey  since  selec¬ 
tive  studies  are  now  generally  recognized  as  an  effec¬ 
tive  business  tool.  The  study  was  by  mail  because 
many  of  the  questions  were  personal,  and  because, 
honest  as  a  woman’s  intentions  may  be,  she  is  tempted 
to  exaggerate  in  telling  another  person  face-to-face, 
where  she  shops  or  what  she  pays  for  merchandise. 
The  survey,  accordingly,  tabulated  by  Recording  and 
Statistical  Corporation,  was  extensive  enough  to  give 
stabilized  results  and  a  true  cross-section  sample  of 
middle  class  and  better  America  in  the  New  York 
sector. 


NEW  YORKERS  HEAVY  CONSUMERS  OF 
CANNED  FOODS 


New  YORKERS  are  supposed  to  be  as  varied  as 
the  communities  from  whence  they  came.  How¬ 
ever,  complex  their  background  in  nationality 
and  upbringing,  their  likes  and  dislikes,  they  are 
agreed  almost  to  a  family  on  the  use  of  canned  foods — 
soups,  vegetables,  fruits  and  juices — if  a  study  of 
homes  just  completed  by  the  New  York  Herald  Tribune 
is  any  indication.  The  survey  was  undertaken  pri¬ 
marily  to  enable  that  great  American  newspaper  to 
serve  its  readers  better  by  knowing  their  needs  and 
interests  and  the  manner  in  which  they  live  and  move 
and  have  their  being.  But  it  is  an  interesting  com¬ 
mentary  also,  of  vast  significance  to  the  canning 
industry  on  middle  class  and  better  America  as 
revealed  in  the  New  York  sector,  at  least,  if  not  the 
nation. 

The  picture  of  the  home  life  of  a  New  Yorker  of  the 
middle  class  and  above,  as  drawn  by  the  readers  of  the 
Herald  Tribune  must  include  canned  food  products, 
the  most  popular  of  which  is  tomato^ juice. 

Exactly  98.4  per  cent  of  Herald  Tribune  families  buy 
tomato  juice  regularly,  97.3  per  cent  purchase  canned 
soups  with  regularity,  96.6  per  cent  buy  canned  fruits 
and  90.8  per  cent  buy  canned  vegetables  regularly. 
Fourteen  brands  of  canned  tomato  juice  are  listed  as 
preferred  by  Herald  Tribune  readers,  13  brands  of 
canned  vegetables,  11  of  canned  fruits  and  5  of  canned 
soups.  The  greatest  variety  in  taste  is  shown  in  the 


BETTER  PROFITS 

(Continued  from  page  11) 

this  and  every  instance  since  they  have  redesigned 
their  labels  the  Packing  Corporation  have  gone  all  the 
way  in  forging  way  ahead  of  most  competitors.  They 
have  not,  however,  outdistanced  Libby  by  any  means. 
Rate  these  two  as  tops  in  labeling  according  to  1939 
standards  of  good  merchandising  and  go  thou  and  do 
likewise!  Re-read  this  article,  see  how  completely 
either  of  the  last  two  mentioned  packers  have  covered 
the  question  of  fully  supplying  the  housewife  with 
information  making  her  job  a  little  easier  and  their 
goods  a  little  more  popular. 

We’ll  close  with  mention  of  the  great  suggestion  of 
the  Texsun  Folks  on  their  Grapefruit  Juice,  “If  served 
cold,’’  or  words  to  that  effect,  “Chill  with  cubes  formed 
from  Grapefruit  juice  frozen  in  your  icebox  trays.’’ 
That’s  a  suggestion  that  should  be  on  the  label  of  every 
fruit  juice  intended  for  serving  chilled. 

Study  your  labels  and  see  wherein  you  may  improve 
them  next  season  in  the  light  of  this  discussion.  Your 
sales  and  profits  will  increase  as  you  do! 


The  HAYNIE 

TOMATO  SCALDER 


Occur 


Should 

WIRE  YOUR  REQUIREMENTS 


The  most  practical  Hot  ^  .iS 

WaterScalderonthemar* 

ket.  Controls,  length  of 

scalding  time  of  tomatoes  » 

depending  upon  ripeness. 

Write  for  circulars 


•  Many  unexpected  thinss  may  happen  during  a  canning  season.  An 
accident  may  put  an  important  piece  oF  equipment  out  of  commission. 
Or,  a  machine  may  fail.  If  new  screens  are  required  quickly  for  Pulpers, 
finishers  or  juice  extractors,  or  should  new  machines  be  needed,  wire  or 
telephone  us.  Whatever  may  be  needed  to  put  a  tomato  production 
unit  or  line  into  efficient  operation  WE  HAVE  IT. 


It  is  NOT  TOO  LATE  to  Install 


a  Langsenkamp  Juice  Strainer 

Don't  operate  another  season  without  one.  They  remove  all  objection¬ 
able  particles  that  pull  down  product  grade.  Will  pay  for  themselves 
many  times  this  season  wiih  what  they  save. 


No  matter  what  your  needs.  .  , 

Write  or  wire  us  for  information, 


Efficiency-  in  the  Canning  Plant' 
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CANNED  FOOD  PRICES 


All  Prices  quoted  F.  O.  B.  Factory 

Prices  given  represent  the  high  and  low  canners'  selling  price 
of  the  current  week,  subject  to  the  customary  cash  discounts. 
Quotations  per  dozen  unless  otherwise  noted.  “Eastern” 
quotations  for  Atlantic  Coast  States  east  of  Ohio  River; 
“Central”:  Central  States  West  of  Ohio  River  to  Mountain 
States;  “West  Coast”:  Mountain  and  Pacific  Coast  States. 

Quotations  on  this  page  are  for  spot  goods.  For  future 
quotations  see  market  reports. 


Canned  Vegetables 


ASPARAGUS 

White  Coloasal,  No.  2^... . 

Large,  No.  2^_ . . 

Medium,  No.  . . 

Green  Mam.,  No.  2  ro.  eans....„ 

Medium,  No.  1  taU. . . 

Large,  No.  2„« . . 

Tips,  White,  Mam.  No.  1  sq . 

Small,  No.  1  sq . 

Green  Mam.,  No.  1  sq. . 

Small,  No.  1  sq . . . 

Green  Tips,  60/80,  2s _ 

Green  Tips,  40/60,  2s......_ - 

Green  Cuts  and  Tips,  2s . . 

Green  Cuts  and  Tips,  10s . 

Green  Cuts,  2s . . 


STRINGLESS  BEANS 

Fancy  French  Cut  Green,  No.  2 

No.  10  . . 

Ex.  Std.  Cut  Green,  No.  2..„.., 

No.  10  . . 

Std.  Cut  Green,  No.  2............... 

No.  10  . — — 

Fancy  Whole  Green,  No.  2 . 

No.  10  . . 

Ex.  Std.  Whole  Green,  No.  2..„ 

No.  10  . . — 

Fancy  Cut  Wax,  No.  2„_ — ... 

No.  10  . . 

Ex.  Std.  Cut  Wax,  No.  2„....... 

No.  10  . . 

Std.  Cut  Wax,  No.  2 . . 

No.  10  . 

Fancy  Whole  Wax,  No.  2 . 

No.  10  . . . 

Ex.  Std.  Whole  Wax,  No.  2...... 

No.  10  . . 

Std.  Whole  Wax,  No.  2 . 

No.  10  . 

Red  Kidney.  Std.,  No.  2 - 

No.  10  - - - 


Eastern 
Low  High 


Central 
Liow  High 


2.00 

2.30 

1.65 

7.50 

1.00 


2.10 

2.50 


2.50 

2.40 


2.60 

Oo 


LIMA  BEANS 


No.  2  Tiny  Green . 

No.  10  . . . . 

No.  2  Fancy  Small  Green.. 

No.  2  Medium  Green . 

No.  10  . . 

No.  2  Green  &  White..... . 

No.  10  - - - 

No.  2  Ftesh  White... - 

No.  10  . . . 

Na  2  Soaked . . 


BEETS 

Whole.  No.  2.. 
No.  2%  — 
No.  10 


Std.  Cut.  No.  2...._...... 

No.  2%  - 

No.  10  _ 

Fancy  Cut,  No.  2...... 

No.  2^  - 

No.  10 
Std.  Sliced,  No.  2..... 

No.  2%  - 

No.  10  _ 

Fancy  Sliced.  No.  2.. 
No.  10  - - 


CARROTS 

Std.  Sliced,  No.  2 _ 

Na  10  _ _ 

Std.  Diced,  No.  2 _ .... 

No.  10  _ 

PEAS  AND  CARROTS 

Std.  No.  2 _ _ _ 

Fancy  No.  2 . . . . 


2.10 

2.30 

1.65 

7.50 


2.15 

2.35 

1.75 


.57%  .80 
.90  1.10 


West  Coast 
Low  High 


2.50 

2.60 

2.60 

2.40 


2.36 

2.30 

2.16 

2.20 

2.10 


2.66 

2.60 

2.60 

2.50 


2.46 

2.40 

2.26 

2.26 

2.60 


4.25 

5.00 

4.75 

5.00 

.65 

.75 

.67% 

.85 

.85 

1.00 

2.90 

3.00 

3.50 

3.75 

.57% 

.65 

.65 

.70 

.75 

.80 

2.55 

2.75 

2.76 

3.35 

3.25 

3.75 

1.07% 

1.40 

1.25 

1.35 

1.00 

1.35 

4.75 

5.50 

5.00 

6.50 

4.85 

5.50 

1.10 

1.20 

1.20 

4.76 

6.00 

5.25 

.80 

.95 

.75 

.96 

4.00 

4.76 

4.60 

6.00 

•ttti 

.70 

.76 

.76 

.80 

3.40 

4.15 

3.76 

4.60 

.62% 

.70 

.65 

.76 

2.65 

8.25 

3.60 

1.20 

1.05 

1.20 

4.75 

1.00 

1.16 

— 

.57% 

.60 

.65 

— 

2.50 

2.65 

3.25 

1.25 

1.50 

1.35 

1.50 

1.50 

7.00 

7.50 

1.05 

1.25 

1.30 

1.10 

1.20 

1.15 

1.30 

1.26 

1.26 

5.50 

6.00 

.62% 

.87% 

.95 

.90 

.90 

4.60 

4.87% 

3.76 

4.00 

.57% 

.80 

.72% 

.80 

.90 

.96 

3.76 

4.26 

.55 

.60 

.65 

1.00 

.85 

1.36 

1.00 

1.20 

.90 

1.60 

-  ISIS 

. 

2.06 

3.50 

3.25 

5.00 

.62% 

.65 

.65 

.65 

.80 

.85 

.65 

.70 

2.75 

2.76 

2.75 

3.00 

.60 

.65 

.70 

.75 

2.76 

3.00 

.75 

.85 

.90 

.90 

1.10 

3.75 

3.76 

3.36 

.80 

.60 

.75 

.80 

.85 

3.00 

3.25 

3.60 

CANNED  VEGETABLES— Continued 


CORN — Wholegrain 

Yellow,  Fancy  No.  2 . . 

No.  10  . . 

Ex.  Std.  No.  2 . . 

No.  10  . . 

Std.  No.  2— . . 

No.  10  . . 

White.  Ex.  Std.  No.  2 . . 

No.  10  . . 

Std.  No.  2„.. . . 

No.  10  . . . . 

Shoepeg,  Fancy  No.  2„........_— 

No.  10  . . . 

Ehc.  Std.  No.  2..— . — ... 

No.  10 _ 

Std.  No.  2 . . . 

CORN — Creamstyle 

Yellow,  Fancy  No.  2.„ . . 

No.  10  . . 

Ex.  Std.  No.  2 . 

Na  10  . . 

Std.  No.  2 . . 

No.  10  . 

White,  Fancy  No.  2 . . 

Na  10  . . 

Ex.  Std.  No.  2 . . 


Bias  tern 
Low  High 


.95  1.10 

4.50  5.25 

.76  .80 


.66  .70 

4.16  . 

.62%  .65 


Std.  No.  2.. 


HOMINY 

Std.  Split,  No.  1.  Tall.. 

No.  2%  . . . 

No.  10 . . 


MIXED  VEGETABLES 

Fey.,  No.  2 . 

No.  10  . . 

Std.,  No.  2 - - 

No.  10  _ _ 


3.20 

3.35 

.85 

.87% 

5.00 

5.25 

.80 

.70 

:  o 

.80 

.85 

4.25 

4.75 

.67% 

.77% 

3.50 

.65 

.70 

3.75 

.77% 

.87% 

4.00 

4.25 

.70 

.75 

3.40 

4.00 

.62% 

.67% 

3.30 

3.75 

.70 

.85 

2.60 

.76 

.85 

4.00 

4.60 

.60 

.75 

2.76 

4.00 

PEAS 

No.  2  Fancy  Sweets,  2b........... 

No.  2  Fancy  Sweets,  3s _ ...... 

No.  2  Fancy  Sweets,  48 . 

No.  2  Fancy  Sweets,  6s . 

No.  2  Elx.  Std.  Sweets,  28 - 

No.  2  Ex.  Std.  Sweets,  Ss......... 

No.  2  Ex.  Std.  Sweets,  48..—... 
No.  2  Ex.  Std.  Sweets,  6b......... 

No.  2  Std.  Sweets,  28 . «... 

No.  2  Std.  Sweets,  Ss . 

No.  2  Std.  Sweets,  4s....«„— ... 

No.  2  Std.  Sweets,  6s . — 

No.  10  Std.  Sweets,  2s . 

No.  10  Std.  Sweets,  Ss . 

No.  10  Std.  Sweets,  48 . . 

No.  10  Std.  Sweets,  53 . . 

No.  2  Fey.  Alaska,  Is . — 

No.  2  Fey.  Alaska,  2s . . 

No.  2  Fey.  Alaskas,  Ss _ _ 

No.  2  Ex.  Std.  Alaskas,  Is..... 
No.  2  Ehc.  Std.  Alaskas,  2s..«. 
No.  2  Ex.  Std.  Alaskas,  8a..... 

No.  2  Ex.  Std.  Alaskas,  4s . 

No.  2  Ex.  Std.  Alaskas,  68 . 

Na  10  Std.  Alaskas,  Is _ 

No.  10  Ex.  Std.  Alaskas,  28.... 
No.  10  Ex.  Std.  Alaskas,  Ss... 

No.  2  Std.  Alaskas,  2s . 

No.  2  Std.  Alaskas,  Ss . . 

No.  2  Std.  Alaskas,  48 . . 

No.  2  Std.  Alaskas,  6s . . 

No.  10  Std.  Alaskas,  l8.....«.— 
No.  10  Std.  Alaskas,  2s„....— « 

No.  10  Std.  Alaskas,  Ss . 

Na  10  Std.  Alaskas,  4s . — . 

No.  10  Std.  Alaskas,  6s . 

Na  2  Ungraded . . 

Soaked,  2s  . . . 

Blackeye,  28,  Srak^ . 

lOs  . 


PUJdPKIN 
Fancy,  No.  2.. 

No.  2%  _ 

No.  S 
No.  10 


I.IO  1.20 


1.10  1.26 


SAUER  KRAUT 
Fancy,  No.  2« 

No.  2%  ....« 

Na  8  _ 

No.  10  . . 

SPINACH 

No.  2  . . . 

No.  2%  _ 

No.  10  _ 

SUCCOTASH 

Std.  Na  2,  Gr.  Com,  Dr.  Limas. 
Std.  No.  2,  Gr.  Com,  Fr.  Limas. 
Triple,  Na  2— _ _ _ _ 


Central 
LiOw  High 


.90  1.05 

4.50  5.25 

.77%  .86 

4.50  5.00 


West  Coast 
Low  High 


.75 

4.50 


.85 


4.25 

.80 

5.00 


1.05 

6.25 


.75 

4.25 


.95 

4.75 


.72%  .80 

3.50  4.00 


.70 

3.40 

.70 

3.75 


.75 

3.60 

.95 

4.76 


.67%  .82% 

3.60  4.50 

.62%2  .70 

3.25  4.00 


.60 

2.00 


.66 

2.35 


1.30 

1.35 

1.30 

1.40 

1.15 

1.20 

1.20 

1.30 

1.10 

1.15 

1.10 

1.20 

.95 

1.00 

1.00 

1.10 

1.00 

1.10 

.90 

1.25 

1.16 

1.20 

.85 

.97% 

1.16 

.82% 

.95 

1.10 

.77% 

.92% 

1.05 

.85 

.80 

.95 

1.10 

1.16 

.77% 
.67  Va 

.80 

1.10 

.80 

.77% 

.95 

6.00 

6.76 

5.00 

5.25 

4.76 

5.00 

3.76 

4.76 

4.50 

4.76 

3.50 

4.76 

4.25 

4.60 

1.40 

1.40 

1.50 

1.25 

1.30 

1.30 

1.45 

1.16 

1.20 

1.20 

1.30 

1.45 

1.10 

1.25 

1.25 

1.30 

.85 

1.15 

1.05 

1.05 

1.20 

1.30 

.80 

1.00 

1.00 

1.00 

1.10 

1.20 

.77% 

.85 

.85 

.90 

.95 

1.10 

1.00 

1.05 

6.00 

6.25 

5.50 

5.50 

4.75 

5.50 

.90 

.90 

1.00 

.90 

1.00 

.82% 

.85 

.85 

.90 

.85 

.90 

.80 

.80 

.80 

.85 

.80 

.90 

.80 

.90 

4.50 

4.75 

5.00 

5.25 

4.15 

4.25 

4.00 

4.50 

4.50 

4.75 

4.00 

4.15 

3.75 

4.00 

4.25 

4.50 

.77% 

4.00 

4.50 

.80 

.90 

.95 

.45 

.60 

.60 

.67% 

.60 

2.00 

.57% 

2.50 

.65 

3.50 

2.40 

.65 

.70 

.85 

.80 

.85 

2.40 

2.50 

.60 

.66 

.62% 

.65 

.65 

.70 

.60 

.66 

.76 

.80 

3.15 

3.35 

2.76 

sis 

3726 

4720 

.75 

.80 

.65 

.85 

1.10 

.95 

1.00 

.86 

.90 

.97% 

1.15 

3.25 

3.50 

2.75 

3.25 

3.35 

4.35 

.76 

.86 

.90 

1.10 

. 

iir-i- 

. 

.96 

—see. 
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Eastern 
Low  High 

SWEET  POTATOES 

Fey.,  No.  2,  Dry  Pack . 70  .70 

No.  2%  . 80  .87% 

No.  3  . 82%  . 

No.  10  .  2.76  3.00 

Fey.,  No.  2  Syrup  Pack . 

No.  2%  . 97%  1.10 

No.  3  . . 

No.  10  .  3.26  3.60 

TOMATOES 

Fancy,  No.  2 . 90  . 

No.  2%  .  1-20  . 

No.  3  . 

No.  10  . 

Ex.  Std.,  No.  1 . . . . 

No.  2  . -70  .75 

No.  2%  . 97  1.00 

No!  10  .  "8-89 

Std.,  No.  . . - . .42% 


Central 
Low  High 


West  Coast 
Low  Hisb 


CANNED  FRUITS— Continued 


1.06  1.10 
1.26  1.36 


.46  .47% 

.67%  .80 

.96  1.10 


Solid 

Pack 

.96 

1.00 

1.20 

1.30 

3.85 

4.00 

.76 

TOMATO  PUREE 

Std.,  No.  1,  Who.  St.  1.04 . 

No.  10  . . 


TOMATO  JUICE 

No.  1  . 

No.  303 . 

No.  2,  tall . 


turnip  greens 

No.  2  . 

No.  2%  . 


.37% 

.42% 

.40 

.42% 

With  puree 
.62%  .65 

.57% 

.86 

.67% 

.60 

.67% 

.67% 

.70 

.95 

.80 

.90 

.85 

.90 

.90 

1.00 

.97% 

2.65 

3.00 

2.40 

3.00 

i75 

2.80 

.40 

.40 

3.00 

3.00 

3.30 

3.00 

3.10 

.37% 

.36 

.40 

.62% 

2.75 

2.50 

2.76 

2.70 

2.80 

.40 

.65 

.56 

.80 

.70 

.80 

3.00 

3.00 

2.90 

3.25 

2.65 

2.75 

.76 

.66 

.67% 

1.00 

.85 

.90 

3.60 

3.76 

2.90 

3.00 

Canned  Fruits 


No.  10,  water. — - - - 

No.  10,  standard  heavy  pack.. 
No.  10,  fancy  heavy  pack . 


apple  sauce 

No.  2  Fancy .  -75 

No.  10  -  3.00 

No.  2S^ - 

No.  10  . 2.86 

apricots 

No.  2%,  Fancy - - 

No.  2%,  Choice - —  . 

No.  2%,  Std -  - 

GRAPEFRUIT  SECTIONS  F 


8  OB.  - - - - - 

No.  2  - - 

No.  6  . . 

grapefruit  JUICE 

8  . . 

No.  1  - 

No.  300  . 

No.  2  . 

46  oz . . . 

No.  6  - 


.85  .90 

2.25  2.46 


PEARS 

Keifer,  Std.,  No.  2% . — 

No.  10  . . 

Choice,  No.  2%.. — - — — - 

No.  10  - — - 

Bartlett,  Fancy,  No.  2% - - 

Choice.  No.  2%. . . 

Std.,  No.  2% - 

No.  10.  Water_„. — 

No.  10,  Syrup — — - - 

No.  10  Pie.  S.  P - 

PEACHES 

Fey.,  Y.  C..  No.  2% - 

Choice,  No.  2%............-..— 

Std.,  No.  2% - 

Ex.  Std.,  Slic.  Yel..  No,  1  Tails 
Seconds,  YeL,  No.  2%.— 

No.  10,  Fancy . . 

Peeled,  No.  10.  Solid  Pack.... 

PINEAPPLE 

Hawaiian,  Slic.,  Fancy,  No.  2.. 

No.  2%  - 

Std.,  No.  2 - 

No.  2%  . — . — 

Sliced,  Standard,  No.  10....„„..„ 

Shr^ded,  Syrup,  No.  10 - - 

Crushed,  Std.,  No.  10..»_.._ 

PINEAPPLE  JUICE 

Buffet  . . 

No.  211  _ _ 

No.  2  . . 

No.  2%  . . 


.47% 

1.00 

1.65 

.60 

1.10 

1.65 

1.36 

1.36 

L66 

i.90 

1.37% 

4.60 

6.36 

2.36 

2.90 

8.00 

2.66 

2.90 

3.25 

3.35 

3.16 

3.25 

.76 

.80 

.70  . . 

3.00 

3.26 

3.36  . 

....... 

1.66  1.70 

1.40  1.50 

1.25  1.27% 


.47%  .52% 

1.25  . 


.62%  _ 
.72% 

1.05  . 

1.60 

2.40  .... 

6.00  . 


Eastern 
Low  High 


Central 
Low  High 


FRUITS  FOR  SALAD 

Fey.,  No.  2% . . 

No.  10  . 


BLACKBERRIES 

Std.,  No.  2 . 

No.  3  . 

No.  10,  water.... 
No.  2,  Preserved.... 
No.  2,  Syrup . 


West  Coast 
Low  High 


2.16  2.26 
7.60  7.66 


BLUEBERRIES 


Std.,  Red,  Water,  No.  2 — 
Std.,  White,  Syrup,  No.  2.... 
Ex.  Std.,  Preserved,  No.  2.. 

Red  Sour  Pitted,  No.  2 . 

Red  Sour  Pitted,  No.  10 . 

R.  A.  Fey.,  No.  2% . 

Choice,  No.  2% . 

Std.,  No.  2% . 


1.35  1.46 

6.00  . 


1.07%  1.10 


1.46  1.60 

6.60  6.00 


GOOSEBERRIES 


Std.,  No.  2 . 

No.  10  _ 


RASPBERRIES 

Black,  Water,  No.  2. 

No.  10  . 

Red,  Water,  No.  2... 

No.  10  . 

Black,  Syrup,  No.  2. 
Red,  Syrup,  No.  2 . 


.87%  .90 

4.00  4.25 


1.46 

7.25 

7.60 

6.00 

7.26 

7.5() 

6.00 

1.76 

1.40 

STRAWBERRIES 

Ex.  Pres.,  No.  1 . 

No.  2  . — . 

Pres.,  No.  1 . 

No.  2  . 

Std.,  Water,  No.  10. 


Canned  Fish 


HERRING  ROE 

10  oz.  _ ........... 

No.  2,  19  oz. . 

No.  2,  17  oz - 


LOBSTER 

Flats,  1  lb - 

%  lb . 


1.35  1.40 

5.00  6.25 

2.00  2.16 
1.70  1.95 


.  1.66 

.  6.00 

.  1.66 

.  6.60 

.  1.80 

2.00  2.10 


Southern  Northwest  Selects 


1.70  1.76 

1.60  1.66 
1.37%  1.40 
3.26  3.60 

6.60  6.76 

3.26  3.60 


1.42%  1.47% 
1.27%  1.40 
1.17%  1.22% 
.77%  .80 
1.07%  1.10 
4.60  4.76 

4.00  4.85 


1.60  . 

1.80  _ 

1.40  _ 

1.66  . 

6.86  6.10 


Std.,  4  oz. . 

5  oz.  . . — .. 

8  oz.  . . — 

10  oz.  ............ — 

Selects,  6  oz.............. 


Red  Alaskas,  TsJl,  No.  1.. 

Flat,  No.  %... . — 

Cohoes,  Tall,  No.  1.............. 

Flat,  No.  1 - 

No.  %  - 

Pink,  Tall,  No,  1 _ 

Flat,  No.  % . 

Sockeye  Flat,  No.  1............ 

No.  %  . . . . 

Chums,  Tall,  No.  1............ 

Medium,  Red,  Tall................ 


.96  1.05 

1.00  . 

1.80  2.10 
1.90  2.20 


No.  1,  Small . 

No.  1,  Medium . 

No.  1,  Large. . 


SARDINES  (Domestic)  Per  Case 

%  OU,  Key . .  3.76 

%  Oil,  Keyless . .  3.26 

%  Oil,  Tomato,  Carton...........  . 

%  OU,  Carton..——....—....—  4.25 

%  Mustard,  Keyless . 3.00 

Calif.  Oval  No.  1,  24’a _  _ 

Calif.  Oval  No.  1,  48’s — . 

TUNA  FISH.  Per  Case 

Fey.,  Yel.,  Is,  24*s.....— —  . 

Fey.,  Yel.,  Is,  48’s . . 


Light  Meat,  Is . 

it:  •”=== 


1.16  1.26 
1.60  1.76 


1.95  2.05 

1.65  1.65 

1.65  1.80 

_  2.26 

1.26  1.30 

1.16  1.35 


1.80  1.90 

1.05  1.10 


1.70  1.70 

3.25  3.35 


9.50  11.00 

6.26  6.75 

3.65  4.20 

9.00  10.60 
6.76  6.25 

3.50  3.85 
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WHERE  TO  BUY 


the  Machinery  and  Supplies  you  need,  and  the  Leading  Houses  that  supply  them. 
Consult  the  advertisements  for  details. 


ADHESIVES. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

ADJUSTERS  for  Detachable  Chains. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wls. 

AGITATORS 

Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 
Baskets,  Wire,  Scalding,  Pickling,  etc.  See 
Cannery  Supplies. 

BASKETS,  Picking. 

Planters  Mfg.  Co.,  Portsmouth,  Va. 

Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 

BEAN  SNIPPER,  Green  String. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


BEET  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-(^apman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


BELTS,  Cloth,  Rubber.  Wire,  Etc. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Globe  Woven  Belting  Co.,  Inc.,  Buffalo,  N.  Y. 
La  Porte  Mat  and  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


BLANCHERS,  Vegetable  and  Fruit. 

Ayars  Machine  Co.,  Salem,  N.  I. 
Berlln-^apman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOILERS  AND  ENGINES,  Steam. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

BOOKS,  on  Canning.  Formula.  Etc. 

A  Complete  Course  in  Canning. 

A  History  of  the  Canning  Industry. 

The  Almanac  of  the  Canning  industry. 


BOX  (Corrugated)  SEALING  MACHINES. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


BOXES.  Lug.  Field.  Metal. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wls. 


BOXING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Wks.,  Westminster,  Md. 

BROKERS. 

Phillips  Sales  Co.,  Cambridge,  Md. 

BURNERS,  Oil.  Gas,  Gasoline,  Etc. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CAN  MAKERS'  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 


CANNED  FOODS. 

Phillips  Packing  Co.,  Cambridge,  Md. 

Phillips  Sales  Co.,  Cambridge,  Md. 

CANS,  Tin.  All  Kinds. 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

Heekin  Can  Co.,  Cincinnati,  Ohio. 

National  Can  Co.,  Inc.,  New  York-Baltimore. 
Phelps  Can  Co.,  Baltimore,  Md. 

Phillips  Can  Co.,  Cambridge,  Md. 

CAN  SEALING  COMPOUND. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

CAN  TESTING  MACHINERY. 

Cameron  Can  Machinery  Co.,  Chicago,  Ill. 

CAN  WASHING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


CANNERY  SUPPLIES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co..  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-^ott  C^.,  Baltimore,  Md. 

CAPPING  MACHINES,  Soldering. 

Ayars  Machine  Co.,  Salem,  N.  I. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Capping  Steels,  Soldering.  See  Cannery  Sup. 

CARRIERS  AND  CONVEYORS.  Spiral. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Catsup  Machinery.  For  the  preparatory  work; 
see  Pulp  Mchy. 

CHAIN  ADJUSTERS. 

F.  Hamachek  Machine  Co.,  Kewaunee,  Wis. 

CLEANING  AND  GRADING  MACHY.,  Fruits. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

CLOCKS,  Process  Time. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CLOSING  MACHINES,  Open  Top  Cans. 

Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 

CONVEYORS  AND  CARRIERS,  Canners. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Globe  Woven  Belting  Co.,  Inc.,  Buffalo,  N.  Y. 

La  Porte  Mat  &  Mfg.  Co.,  La  Porte,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COOKERS,  Continuous,  Agitating. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

COOLERS,  Contlnuoua. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


COPPER  COILS,  for  tanks. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagrara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Copper  Jacketed  Kettles.  See  Kettles,  Copper. 

CORN  COOKER-FILLERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CORN  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 

CORN  HUSKERS  AND  SILKERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 


CORN  SHAKERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

^isholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.#  Inc.#  Baltimore#  Md. 

CORN  TRIMMERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Mach.  Corp.,  Hoopeston,  Til 
Sinclair  Scott  Co.,  Baltimore,  Md. 

United  Co.,  Westminster.  Md. 

CRANES  AND  CARRYING  MACHINES. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CRATES,  Iron  Process. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

CUTTERS,  Vegetable,  Mincemeat,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.#  Inc.#  Baltimore#  Md. 

DECORATED  TIN  (or  Cans,  Caps,  Etc.). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

Crown  Can  Co.,  Philadelphia,  Pa. 

National  Can  Co.,  New  York-Baltimore. 

DEXTROSE,  Sugar. 

Com  Products  Sales  Co.,  New  York,  N.  Y. 

ENAMELED  BUCKETS.  PAILS,  Etc. 

Chishohn-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

ENSILAGE  DISTRIBUTORS. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wla 
EVAPORATING  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

EXHAUST  BOXES. 

Ay2urs  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FACTORY  TRUCKS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  ni. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore.  Md. 

FIBRE  CONTAINERS  for  Food  (not  hermetically 
sealed). 

American  Can  Co.,  New  York  City. 

Continental  Can  Co.,  New  York  City. 

FILLING  MACHINES,  Can. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

FINISHING  MACHINES,  Catsup,  Etc. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GENERAL  AGENTS  for  Machinery  Mfrs. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

GLASS  LINED  TANKS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  111. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

HYDRAUUC  CONVEYING  EQUIPMENT. 
Berlin-Chwman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
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INSOBANCE,  Canncn. 

Cannera'  Exchange,  Lansing  B.  Warner,  Chicago. 
Jacketed  Kettles.  See  Kettles,  Copper. 

JACKETED  PANS,  Steam. 

Chlsholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KETTLES,  Copper,  Plain  or  Jacketed. 
Chisholm>Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Kettles,  Enameled.  See  Glass-Lined  Tanks. 

KETTLES,  Process. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KNIVES,  Miscellaneous. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hooraston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Eialtimore,  Md. 

KRAUT  CUTTERS. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Coloration,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

KRAXrr  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Coipo^^^o^*  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

LABELING  MACHINES. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

Morral  Bros.,  Morral,  Ohio. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Westminster  Mach.  Co.,  Westminster,  Md. 

LABEL  MANUFACTURERS. 

Gamse  Litho.  Co.,  Baltimore,  Md. 

R.  J.  Kittredge  &  Co.,  Chicago.,  Ill. 

IHedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

LABORATORIES,  for  Analyses  of  Goods,  Etc. 
National  Canners  Assn.,  Washington,  D.  C. 

MILK  CONDENSING  AND  CANNING  MCHY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  FaUs,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  111. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

MIXERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

OYSTER  CANNERS'  MACHINERY. 
Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Fo^  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PAILS,  Rubber. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 
PASTE,  CANNERS'. 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 
F.  H.  Langsenkamp  &  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS. 

Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

F.  Hamachex  Mach.  Co.,  Kewaunee,  Wis. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

PEA  AND  BEAN  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Coim. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

O.  Lan^eth  Srod  Co.,  Bristol,  Pa. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

PEA  CANNERS'  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 


PEA  VINEH  FEEDERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
F.  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PEELING  KNIVES. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


PEELING  TABLES,  Continnous. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  HI. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


PINEAPPLE  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore.  Md. 

PRESERVERS'  MACHINERY. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Ill. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

PULP  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 
Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  HooMston,  DL 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


PUMPS,  Air,  Water,  Brine,  Syrup. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


SEALING  MACHINES,  Box. 

Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


SCALDERS,  Tomato,  Etc. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SEEDS,  Canners',  AU  Varieties. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 
Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Rogers  Bros.  Seed  Co.,  Chicago,  Dl. 

F.  H.  Woodruff  &  Sons,  Milford,  Conn. 

SEWAGE  DISPOSAL. 

Berlin  Chapman  Co.,  Berlin,  Wis. 

Chisholm  Ryder  Co.,  Niagara  Falla,  N.  Y. 

Food  Mach.  Corp.,  Hoopeston,  Ill. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SHEET  METAL  WORKING  MACHINERY. 
Cameron  Can  Mchy.  Co.,  Chicago,  Ill. 


SIEVES  AND  SCREENS. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

The  United  Co.,  Westminster.  Md. 

SILKING  MACHINES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 
Food  Machinery  Corporation,  Hoopeston,  Dl. 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
The  United  Co.,  Westminster,  Md. 


SPEED  REGULATING  DEVICES  (for  Machines. 
Belt  Drives,  Etc.). 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

E.  J.  Judge,  Alameda,  Cal. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


STENCILS,  Marldng  Pols  and  Brushes.  Brass 
Cheeks.  Rubber  and  Steel  Type,  Burning 
Brands,  Etc. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 


STORAGE  AND  WAREHOUSING. 

The  Terminal  .Warehouse  Co.,  Baltimore. 

STIRRERS  FOR  KETTLES. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

^isholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Mac^ery  Corporation,  Hoopeston,  111. 
Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

STRING  BEAN  MACHINERY. 

Berlin-Chapman  <3o.,  Berlin,  Wis. 

^sholm-Ryder  Co„  Niagara  Fall.,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  III 
■  “•  I^gsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

SUGAR. 

Com  Products  Sales  Ck).,  New  York,  N.  Y. 

SYRUPING  MACHINES. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

E.  J.  Judge,  Alameda,  Calif. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TANKS,  MetaL 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 

F.  H.  ^ngsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TANKS,  Glass  Lined,  SteeL 
Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Fo<^  Machinery  Corporation,  Hoopeston,  Dl. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

TANKS,  Wooden. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  HooMston,  Dl. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  CANNING  MACHINERY. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K,  Robins  &  Co.«  Inc.,  Baltimore,  Md. 

TOMATO  JUICE  MACHINERY. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Dl. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  PEELING  MACHINE. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

TOMATO  SEED. 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn 
D.  Landreth  Seed  Co.,  Brfstol,  Pa. 

F.  H.  Woodruff  &  Sons,  MiUord,  Conn. 

TOMATO  WASHERS. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Co^ration,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  <^.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VACUUM  PANS 

Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

VEGETABLE  CUTTERS. 

Chisholm-Ryder  Co.,  Niagara  Falla,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

VINERS  AND  HULLERS. 

Chisholm-Ryder  Co.,  NlMara  Falls,  N.  Y. 

Frank  Hamachek  Mach.  Co.,  Kewaunee,  Wis. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

WAREHOUSING  AND  FINANCING. 

The  Terminal  Warehouse  Co.,  Baltimore. 

WASHERS,  Can  and  Jar. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

WASHERS,  Fruit,  VegetabU. 

Ayars  Machine  Co.,  Salem,  N.  J. 

Berlin-Chapman  Co.,  Berlin,  Wis. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corporation,  Hoopeston,  Dl 
A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 
Sinclair-Scott  Co.,  Baltimore,  Md. 

The  United  Co.,  Westminster,  Md. 
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TO  VOLUME  61 

August  8th,  1938  to  July  31st,  1939 


Many  bind  volumes  of  The  Canning  Trade,  others  file  each 
issue  so  that  when  reference  to  certain  important  subjects 
is  desired,  consulting  the  index  in  the  last  number  of  the  volume 
will  save  a  lot  of  unnecessary  thumbing. 

The  Markets  are  not  indexed  because  they  refer  to  current 
market  activity.  To  know  the  condition  of  the  market  at  a 
certain  time,  it  is  only  necessary  to  refer  back  to  The  Canning 
Trade  of  that  date. 

“Crop  Reports”  and  “Grams  of  Interest”  are  not  indexed  for 
much  the  same  reason,  as  can  be  readily  understood. 

The  index  for  volume  61,  issues  dated  August  8th,  1938,  to 
July  31st,  1939  follows: 


ADMINISTRATION 


Acreage  (Probable)  Reports  not  Dependable — 


Editorial 

Advertising  in  House  Organs . Editorial 

Advertising  Reduces  Cost . 

Baltimore  Canned  Poods  Exchange  Quality 

Meeting  . 

Bankruptcy  Laws  Unfair . Editorial 

Broker  Representatives  . Editorial 

Budget  Sense  . Editorial 

Business  in  America  and  Europe . C.  C.  Conway 

Canning  Crops  Conference  Program  (Maryland).... 

Can  Makers  Should  Tighten  Credit . Editorial 

Can  Prices  . Editorial 


Can  Size  Regulation  Favored  by  Weight  and 

Measure  Officials  . 

Can  Sizes  Submitted  by  Standardization  Committee 

Can  Size  Standardization: 

F.  F.  Fitzgerald . 

Charles  R.  Cosby . 

Can  Sizes  (7)  Recommended . 

Canners  Job  an  Important  One . Editorial 

C.  I.  O.  Contract  by  New  York  Canner . 

Consumers  Hold  Canned  Foods  Day  in  Cincinnati.... 

Convention  Programs: 

Indiana  Canners  Association  (Fall) . 

Michigan  Canners  Association  (Fall) . 

Michigan  Canners  Association  (Spring) . 

National  Canners  Association . 

National  Food  Brokers  Association . 

New  York  State  Canners  Association  (Fall) . 

Ohio  Canners  Association  (Fall) . 

Pennsylvania  Canners  Association  (Fall) . 

Pennsylvania  Canners  Association  ( Spring) . 

Tri-State  Packers  Association  (Fall) . 

Wisconsin  Canners  Association  (Fall) . 

Convention  Reports: 

Canners  League  of  California . 

Indiana  Canners  Association . 

lowa-Nebraska  Canners  Association . 

Michigan  Canners  Association . 
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Convention  Reports — (continued) 

Minnesota  Canners  Association  (Fall) . 

National  Canners  Association . 

New  York  Canners  Association . 

Ohio  Canners  Association  (Fall) . 

Pacific  Fisheries  Association . 

Pennsylvania  Canners  Association  (Fall) . 

Pennsylvania  Canners  Association  (Spring) . 

Tri-State  Packers  Association  (Fall) . 

Tri-State  Packers  Association  (Spring) . 

Virginia  Canners  Association . 

Virginia  Canners  Association . 

Wisconsin  Canners  Association  (Fall) . 

Cooperate  with  Your  Fellow  Canner . Editorial 

Cooperation  Necessary  to  Correct  Evils..J.  I.  Smith 

Corn  Canners  Bureau  Incorporated . 

Corn  Canners  Service  Bureau  Formed . 

Corn  Canners  Service  Bureau  Officers . 

Cost . Roy  Irons 

Costs  for  1939  Will  Be  Higher . Editorial 

Costs  Itemized . ..from  Fremont-Geber  News 

Distribution  Costs  Exceed  Production  Costs . 

Economic  Factors  Influencing  the  Canning 

Industry  . H.  R.  Wellman 

Economic  Research . H.  L.  Cannon 

Economic  Research  Planned . K.  K.  Mayer 

Economic  Research  Planned  by  National  Canners 

Association  . 

Enemies  of  the  Canner . Editorial 

Enemies  of  the  Canner . Editorial 

Farmer,  J.  Leroy  Letters . 

Farmer,  Labor  Relationship . 

Financing  in  the  Future . John  Burgess 

Financing  in  the  Future  Letters . 

Florida  Canners  Association  Elect  Officers . 

Food  Business  is  Good . Dun  &  Bradstreet 

Food  Preservation  Conference  Program . 

Labeling  Grade  before  Economic  Committee . 

Look  Backward  and  Forward . Editorial 

Machinery  and  Unemployment — 

Senator  Claude  Pepper 

National  Canners  Association  Activities  February 

to  June  (1939) . 

National  Canners  Association  Board  Meeting . 

National  Canners  Association  Should  be  Supported, 

Editorial 

National  Canners  Association  Should  be  Supported, 

Editorial 

Nicholoy  Letter — A  Can  a  Day . 

Ohio  Canners  Conference  Program . 

Oregon  Canners  School  Program . 

Pea  Canners  Marketing  Cooperative . 

Pea  Canners  Meeting  at  Chicago . 

Pea  Canners  Meeting  at  Milwaukee . 


Pea  Canners  Organize . Better  Profits 

Pea  Canners  Organize . Editorial 


Pea  Cooperative  Forecasts  Carryover. 
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Pea  Cooperative  Merchandising  Committee 

Meets  . 

Pea  Cooperative  Subscribers . 

Pea  Cooperative  will  Merchandise  not  Advertise — 

Editorial 

Pea  Cooperative  will  Merchandise  not  Advertise — 

Editorial 

Pea  Situation  Brighter . Editorial 

Peaches  to  be  Canned  by  California  Growers . 

Pickle  and  Kraut  Packers  School . 

Price  Setting  Foolish . Editorial 

Public  Relations . H.  F.  Krimendahl 

R.  F.  C.  Loan  Made  to  Pea  Canners . Editorial 

Script  Idea  for  Farm  Surplus . 

Stamp  Plan  for  Food  Surplus  in  Final  Form . 

Stockholders  Support  Urged . 

Strike  of  Warehousemen  in  California  Settled . 

Strike  Troubles  . Editorial 

Strikes — Stokely  Victimized  by  Opposing  Unions 
Surplus  Stocks  if  Bought  by  Well  Financed  Can¬ 
ners  Would  Stabilize  Market . Editorial 

Taxes  and  Relief . Editorial 

Texas  Canners  School  Program . 

The  Industry  in  a  Test  Tube . Editorial 

Tri-State  Canners  Meet  at  Easton . 

Waste  Treatment  Program . 

Wisconsin  Canners  School  Program . 
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DISTRIBUTORS 

A.  &  P.  has  Large  Fund  to  Fight  Chain  Tax — 

Observer  14  16 


A.G.M.A.  Stand  Assailed . Observer  20  20 

Brokers  Propose  Trade — Government  Conference 

for  Surplus  Merchandising .  26  16 

Business  Trend  Upward . Observer  10  18 

Chain  Attacks  have  Increased  their  Sales.. Observer  23  17 

Chain  Sales  Drop  in  July . Observer  4  17 

Chain  Store  Trends . Observer  40  12 

Chain  Taxes  Increased . Observer  44  17 

Chain  Training  . Observer  18  17 

Chains  Plan  Meeting . Observer  6  18 

Chain  Policy  in  New  England . Observer  15  16 

Chain  Profit . Observer  43  18 

Contract  Enforcement  Move . Observer  14  16 

Co-operative  Costs  No  Lower . Observer  36  20 

Co-operatives  Expanding  . Observer  26  17 

Co-operatives  would  Raise  Label  Standards — 

Observer  49  15 

Corporate  Chains  Rally . .' . Observer  10  18 

Dollar  Sales  Gain . Observer  17  17 

English  Grocers  Oppose  Consumers  Cooperatives — 

Observer  15  17 

Food  Industry’s  Taxes . Observer  37  12 

Frozen  Foods  Make  Progress . Observer  6  26 

Frozen  Foods  Threaten  Canned  Foods . Observer  41  16 

Frozen  Foods  Trade  Slow .  36  14 

Grocers  Cooperate  with  Pea  Cooperative. ...Observer  30  16 

Grocers  Offers  Assistance  in  Moving  Canned 

Foods  .  30  16 

Grocers  Round  Up  in  Chicago . Observer  25  16 

Grocers  Study  Relief  Distribution . Observer  26  26 

Jobber  Function  Defended . Observer  22  17 

Jobber  Operating  Efficiency  Study . Observer  22  17 

Jobbers  Brand  Slipping . Observer  8  18 

Kansas  Jobber  Expands .  9  17 

Monopoly  Probe  Welcomed  by  Business . Observer  10  18 

N.A.W.G.A.  Meet  in  Chicago . Observer  26  16 

N.I.S.A.  Enters  the  Picture . Observer  7  18 

Parade  of  Progress,  Nationally  Known  Grocery 

Products  . Observer  17  26 

Parade  of  Progress  Planned .  34  5 


Retail  Grocers  Week . Observer 

Retailers  Buying  Direct  will  be  Cut  Off . 

Retailers  Resolution  in  Favor  of  Descriptive 

Labeling . 

Rural  Sales  Up  16  Per  cent  over  May  1938 . 

Safeway  Presents  Advantages  of  Chain  Operation 
Specialty  Order  Agreement  in  Philadelphia — 


Observer 

Stamp  Plan  Foods  Designated . 

Stamp  Plan  to  Start  May  15th . Observer 

Supers  and  Price  Cutting . Observer 

Supers  not  Philanthropists . Editorial 

Supers  on  Wane . Observer 

Supers  Plan  Meeting . Observer 


Vacuum  Packed  Vegetables  Receive  Attention — 

Observer 

Voluntary  Group  Pushes  Dextrose  in  Fruits — 

Observer 

Wholesale  Price  Index  Steady  in  April . Observer 

Wholesale  Price  Index  Steady  in  July . 

Wholesale  Price  Index  Up  in  October . 

Wholesale  Index  at  6  Year  Low  in  January — 


Observer 

Wholesale  Volume  Up  in  May . 

Wholesale  Volume  Up  in  February . Observer 

Wholesalers  Inventories  (January  1st)  Lower  than 

Last  Year  . 

Wholesalers  Elect  Toulme . 

Wholesalers  Stronger  and  Index  Up . Observer 

Wholesaling  Trends  . Observer 

LEGAL  AND  LEGISLATIVE 

A.  &  P,  Hits  Back . Observer 

A.  &  P.  Statement  Analyzed . Editorial 

Biddle  Review  Denied . Observer 


Can  Size  Bill  Introduced  by  Representative  Somers 
Can  Sizes  (off)  May  be  Illegal  Under  New  Food 

Act  . ; . 

Cannery  License  Bill  Proposed  in  Wisconsin  to 

Guarantee  Growers  Return . 

C.M.S.A.  Changes  By-Laws . 

Chain  and  Super  Tax  Bill  Introduced  in 


Massachusetts  . Observer 

Chain  Tax  Bill  Favored  by  29  States . 

Chain  Tax  Voided  in  Kentucky . 

Chain  Taxes  Held  Void  in  Pennsylvania . 

Chain  Taxes  Increased  in  Tennessee . Observer 

Consumers  Bureau  in  Department  of  Health  Pro¬ 
posed  in  City  Council  of  New  York . Observer 

Deceptive  Packing  Bring^s  Fine . Observer 

Examination  of  Food  Handlers — 


V.  K.  Harvey,  M.D.,  C.P.H. 

Fair  Trade  Bill  Introduced  in  New  York . 

Fair  Trade  Bill  Introduced  in  Ohio  and  Wisconsin 

Fair  Trade  Bill  Introduced  in  Michigan . 

Fair  Trade  Bill  of  Texas  Ruled  Void . Observer 

Fair  Trade  Bill  Passed  in  New  York . 

Fair  Trade  Bill  Vetoed  in  New  York . 

Fair  Trade  Bill  Vetoed  in  Pennsylvania . 

Fair  Trade  Campaign  Success  in  Ohio . 

Fair  Trade  Law  of  Maryland  Upheld . 

Fair  Trade  Law  of  New  Jersey  Declared 

Unconstitutional  . 

Fair  Trade  Law  in  Ohio  Beneficial . 

Fair  Trade  Law  of  Wisconsin  Enforced....Ob8erver 

Fair  Trade  Laws  Experimental . Observer 

Fair  Trade  Laws  Spread . 

Fair  Trade  Legislation  Pushed  by  Grocers . 

F.T.C.  Charges  Price  Fixing . 

F.T.C.  Clamping  Down  on  Misleading 
Advertising  . Observer 
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Food  and  Drug  Law: 

Delay  Asked  . 

Discussed  in  California . 

Enforcement  Regulations  (proposed) . 

Fill  of  Container  and  Substandard  Regulations.. 

Foods  Listed  for  Standardization . 

Fruit  Standards  Hearings  Scheduled . 


Hearing  Pending  . Editorial 

Hearings — Rules  of  Procedure . 

Jobbers  Labels  in  W.  Va.  Must  Bear  Canners 

Name  . Observer 

Label  Arrangements  . 

Label  Problems  . 

Labels  Must  Not  Bear  Fictitious  Name . 


Public  Hearing  Set  for  Milk  Standards . 

Regulations  (official  promulgation) . 

Sample  of  Labeling . 

Standards  of  Identity  for  Tomato  Puree  and 

Tomato  Paste  . 

Standards  of  Identity  for  Canned  Tomatoes . 

Standards  (proposed)  for  Vegetables . 

Tomato  Juice  Standard  Hearing — Clause 

Objected  To  . 

Labeling  Guarantee  in  Sales  Contracts . 

Lea  Bill  Signed . 

License  to  be  Refused  Wisconsin  Canners  who  have 

not  Paid  Growers . 

Mark  Ups  in  State  Laws . Observer 

National  Developments  Recently — 

H.  Thomas  Austern 
Netherlands  Set  New  Regulations  for  Canned  Foods 
Nitrogen  Guarantees  in  Fertilizer  Adopted . 


Norton  Bill  Revised  and  Rejected . 

Patman  Anti  Chain  Bill  Comments . “Illinois" 

Patman  Anti  Chain  Bill  Comments . “Illinois" 

Patman  Anti  Chain  Bill  Comments . “Illinois" 

Patman  Anti  Chain  Bill  Comments . “Illinois" 

Patman  Anti  Chain  Bill  Comments . Editorial 

Patman  Anti  Chain  Bill  Comments . Observer 

Patman  Anti  Chain  Bill  Comments . “Illinois" 

Patman  Bill  Drive  Continues . Observer 


Pea  Standard  Hearings  in  Brief  by  Verhulst. 
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Robinson-Patman  Law: 

Co-operative  Advertising  . Better  Profits 

Mississippi  Sales  Company  Cited  on  Brokerage 

Clause  . 

Net  Price  Buying . Editorial 

Three  Years  of  It . 

Violation  . 

Violation  . 

Webb  Crawford  Company  Ordered  to  Cease  and 

Desist  . . 

Salmon  Bills  Introduced  in  Washington  State . 

Seizures  in  March  under  1906  Food  and  Drug  Law 

Social  Security  Aided  by  Business . 

Social  Security  Questions  and  Answers . 

Standards  Committee  to  Meet . 

Standards  for  Canned  Foods  to  be  Revised . 

Standards  for  Grades  of  Canned  Tomatoes — 

Proposed  Revision  . 

Standards  for  Canning  Tomatoes  Revised . 

Standards  for  Frozen  Peas  Revised . 

Standards  for  Fruit  for  Salad  and  Fruit  Cocktail 

Standards  for  Grade  of  Tomato  Juice  Changed . 

Standards  (Tenative)  for  Frozen  Peas  Announced 

State  Barriers  . Editorial 

State  Barriers  to  Food  Distribution . Observer 

Tax  Relief — (Undistributed  profits) . Editorial 

Trade  Mark  “Texas”  Ruled  Infringement . 

Trade  Practice  Rules  for  Tomato  Paste  Industry.... 
Trade  Treaty  with  Britain  and  Canada. ...Observer 
Vegetables  (Strained)  Data  Sought  for  Standards 
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Wage  and  Hour  Law . 

Wage  and  Hour  Law . Editorial 

Wage  and  Hour  Law  Applied  to  Wholesalers — 

Observer 

Wage  and  Hour  Law — “Area  of  Production” . 

Wage  and  Hour  Law — “Area  of  Production” . 

Wage  and  Hour  Law — ^“Area  of  Production” . 

Wage  and  Hour  Law — “Area  of  Production” . 

Wage  and  Hour  Law — “Area  of  Production” . 

Wage  and  Hour  Law — Barden  Amendment 

Proposed  . 

Wage  and  Hour  Law — Canners  Charged  with 

Attempt  to  Kill  It . 

Wage  and  Hour  Law  Conference . 

Wage  and  Hour  Law  Discussed  in  California . 

Wage  and  Hour  Law  Explained  by  U.  S.  Depart¬ 
ment  of  Labor . 

Wage  and  Hour  Law — Injunction  Granted  Citrus 

Growers  . 

Wage  and  Hour  Law — Needed  Changes... .Editorial 


Wage  and  Hour  Law  Welcome . Editorial 

Washington  Activities  . Editorial 


West  Virginia  Law  Provides  for  Packers  Name  on 
Label  and  Minimum  Resale  Markup . 
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MARKETS 

Canned  Foods  Quotations  (2  pages  of  Prices) 
Comments  on  Conditions  in: 


California  . “Berkeley" 

Chicago  . “Illinois" 

Gulf  States  . “Bayou" 

New  York  . “New  York  Stater" 


Weekly  Review,  Editorial  Market  Comments . 

MISCELLANEOUS 

American  Cans  Public  Relations  Activities  for  the 

Canning  Industry  . 

Atwater  (Miss)  Addresses  "Baltimore  Ladies . 

Baldwin,  Jack  E.,  Moved  Up  in  Continental  Can 

Company  . 

Beech-Nut  Wins  Packaging  Award . 

Beirne,  T.  J.,  Heads  National  Can  Corporation’s 

Chicago  Office  . 

Berryman  Joins  Crown  Can . 

“Birds  Eye”  Receives  Display  Award . 

Blackstone  has  Fiftieth  Wedding  Anniversary . 

“Bonnie  Brand”  Label  Wins  Packaging  Award.... 

Books : 

Canned  Food  Reference  Manual  by  Research 

Department,  American  Can  Co . 

Juices,  Fruit  and  Vegetables,  by  D.  K.  Tressler.... 

Box  Trouble  . Editorial 

Box  Trouble,  (Letter) . 

Can — Temperature  Testing  Machine . 

Canners  Pack  a  Variety  of  Foods — 

Pea  Marketing  Cooperative 

Cannery  Job  Nomenclature . Miss  Lotys  Penning 

Canning  in  Pennsylvania  Expands . 

Cherry  (Canned)  Display  Contest  W’'inners . 

Chisholm-Ryder  Takes  Over  American  Utensil . 

Chisholm-Ryder  Second  Annual  Assembly . 


Christmas  . Editorial 

Christmas  Greetings  . Editorial 

C.I.O.  Drives  Cannery  South . 

Citrus  Growers  Troubles . Observer 

Conservation,  Sanity  Needed . Editorial 

Consumer  Income  Rises . Observer 

Consumption  Canned  Fruit  on  Upgrade . 

Continental  Can  to  Vote  on  Retirement  Plan . 

Cooking  Etiquette  . Editorial 


Corn  Canners  Service  Bureau  Issues  Membership 

Certificates  . 

Corn  Origin  Traced . 
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Deaths : 

Ambrose,  Wiley  V.  (Westgate  Sea  Products  Co.)  40  16 

Armsby,  Mrs.  M.  D .  2  26 

Barsoom,  S.  H.  (Ensher,  Alexander  &  Barsoom)  49  14 

Bigelow,  Dr.  D.  W.  (National  Canners  Asso.)....  32  5 

Birkin,  W.  W.  (American  Grocers  Brokerage  Co.)  5  14 

Bisceglia,  Bruno  (Bisceglia  Bros.,  Inc.) .  22  16 

Black,  R.  C.  (California  Packing  Corp.) .  20  21 

Buerki,  Armin  A.  (Sauk  City  Canning  Co.) .  34  16 

Castle,  R.  S.  (United  Packing  Corp.) .  49  15 

Chambers,  R.  E.  (Secy.  Florida  Citrus  Growers 

Association)  .  5  14 

Chase,  E.  E.  (Richmond-Chase  Co.) .  29  16 

Childs,  F.  W.  (Libby,  McNeill  &  Libby) .  52  12 

Clapp,  Harold  H.  (Clapp’s  Baby  Foods,  Inc.)....  46  14 

Cover,  E.  G.  (Talbot  Canning  Corp.) .  22  16 

Dallam,  Richard  (Broker) .  39  16 

Darling,  Wm.  C.  (Sycamore  Preserve  Works)....  3  16 

Day,  W.  C.  (W.  N.  Clark  Co.) .  25  12 

Dietlein,  Fritz  (New  Iberia  Canning  Co.) .  50  15 

Evans,  E.  V.  (American  Can  Co.) .  2  16 

Flahive,  J.  J.  (McManus-Heryer  Brokerage  Co.)  12  16 

Flickinger,  S.  M.  (Red  &  White  Chain) .  37  17 

Fuhremann,  John  Jr.  (Fuhremann  Canning  Co.)  47  14 

Gibbons,  John  J.  (Broker) .  32  26 

Goebel,  George  (Crown  Cork  &  Seal  Co.) .  30  12 

Gross,  John,  Jr.  (Saukville  Canning  Co.) .  25  12 

Gunther,  F.  W .  23  16 

Guthrie,  W.  A.  (Edw.  Ermold  Co.) .  37  17 

Herrington,  H.  C.  (Florida  Citrus  Corp.) .  17  16 

Henry,  J.  W.  (Wabash  Valley  Cang.  Co.) .  52  12 

Hoffman,  B.  W.  (Continental  Can  Co.) .  21  16 

Hoskins,  E.  W.  (Vice-President  A.  &  P.  Tea  Co.)  13  10 

Johns,  R.  B.  (Antigo  Canning  Factory) .  3  16 

Johnson,  W.  D.  (Continental  Can  Co.) .  27  12 

Juhring,  Wm.  L.  (R.  C.  Williams  &  Co.) .  5  22 

Keeler,  F.  T.  (Price,  Keeler  &  Co.) .  4  16 

Knapp,  C.  W.  (Keithly-Knapp  Co.) .  41  8 

Krier,  Mike  (Krier  Preserving  Company) .  33  16 

Kroger,  B.  H.  (Kroger  Grocery  &  Baking  Co.)....  1  15 

Lackie,  G.  S.  (G.  W.  Hume  Company) .  33  16 

Leslie,  Thomas  (Rocky  Mountain  Pck.  Corp.) .  52  12 

Maynard,  Forest  J.  (California  Canning  Peach 

Association)  .  31  10  . 

Mitchell,  F.  O.  (F.  O.  Mitchell  &  Bro.) .  29  16 
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